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Enterprise wide reporting has 
never been this flexible 


Create Sophisticated 
Reports 
Include bitmaps, fonts, 
colour, styles, borders 
& patterns for 
emphasis. 


Complete OLE 2.0 
Support 

Produce enhanced 
reports by simply 
placing data or 
objects in your 
document 


Frame Based 
Reporting 
Innovative frame-based 
reporting will redefine 
your expectations. 
Frames are building 
blocks that combine to 
produce simple or 
complex reports easily 
and quickly. 



Package the Data 

The catalog offers 
you a business view 
of your data and 
insulates you from 
the technical 
aspects of the 
database. 

Reports when you 

scheduler allows you 
to schedule 
frequently used 
reports and have 

automatically 

- Exception Reporting 

Draw attention to 
critical information. 

— Include Summary 
Calculations 

In any part of the 
report such as 
percentage of total. 


Looking for the easiest, fastest way to create great-looking reports from any database? 
Impromptu strikes the perfect corporate balance: it lets users create sophisticated reports, 
while administrators keep full control over database security. 

Choose Impromptu, the unparalleled corporate standard for enterprise reporting. 


For the End User 

• Insulated from database structure 

• Query and reporting within a single module 

• Direct interaction with query and report elements 

• Drag-and Drop report layout 

• Report against database directly, local cache, or portable 
snapshot 

• If-then-else exception logic 

• Amazing ‘Smart Designs’ - templates such as invoices, 
mailing labels, sales reports etc. 

• Sort, count, total, min, max, average on summary values 

• Include summaries, calculations or any 
data value anywhere in the frame 

• Flexible calculated columns 

• Powerful filters including pick lists and 
parameter prompts 

• Headers/footers for all report sections 
with graphic support 

• Descriptive names for reports and 
columns 

• Crosstab, picture text, OLE object, form, list and 
chart frames supported. 


impromptu 


Dealer enquiries: 

Phone i.t. ConnXions on 1-800-024-233 

“Full license copy of Impromptu 3.0. Regular price $995 plus freight. Limit one e 
® 1995 Cognos and Impromptu are registered trademarks of Cognos Corporatioi 


Call 008 811 910 today 


For IS 

• Eliminate reporting backlog without added application 
development backlog 

• Reduce impact on database and network resources 

• Retain control over table join activity 

• Limit or prevent costly query activity 

• Outer or self-join support 

• Manage multiple user communities from a single 
administrative ‘cockpit’. 

Ideal Desktop Integration 

OLE 2 support 

PLUS, Export to Text, Delimited ASCII, 
Excel, Lotus 1-2-3, dBase, FrameMaker, 
SQL, Cognos PowerPlay 


Take advantage of our 
limited offer of an evaluation 
copy for just $395* 

u/wswa 

Tools That Build Business 
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submissions, contact Mark 
Gregory at The Frontline 
Agency: phone (02) 906 4299 
or fax (02) 906 4302. 

To become a Communique 
member, fill in the subscrip¬ 
tion card located in the 
Member Benefits section of 
the magazine. 

For upgrades of Microsoft 
products, fill in the upgrade 
coupon located in the Member 
Benefits section or post 
correspondence to Microsoft 
Sales Information Centre, 
Locked Bag 58, North Ryde 
NSW 2113. 

For other information about 
Microsoft products, please 
contact Sales Information 
Centre on (02) 870 2111 
or 1-800 257 253. 

No responsibility is accepted 
by the editor for the accuracy 
of information in this 
publication. 



is there 



Great Scott! It’s true - Communique is read the 
world over and thanks to Peter Stacey, here’s 
the proof. Peter, of Glenhuntly, sent us this pic of 
himself and his beloved copy of Communique 
and so becomes the first winner of the soon 
to be slightly famous “Here’s me and 
Communique in...’’competition. 

Now, not only is Peter well travelled, he’s 
about to get some fairly serious street cred with 
his new Communique t-shirt which, as you read 
this, is winging its way to him. So what are you 
waiting for? A t-shirt could be yours just by 
photographing yourself and Communique 
during a romantic interlude on the Champs 
Elysee, swimming together at Bondi Beach or 
just sitting drinking coffee in Brunswick Street 

While it (probably) won’t help you win, if 
there’s some recognisably famous landmark in 
the background (like The Great Wall of China, 
for instance) you’ll no doubt catch the discerning 
judges’ collective eyes and you’ll be one step 
closer to getting some dang cool threads. 

Send your photograph and details (name, 
address, phone number and Communique 
number) to the “Here’s me and Communique 
in...” Competition, 94-96 Pacific Highway, 

St Leonards, NSW 2065. There’s no deadline 
because this competition will appear in each 
issue. i 

Cameras ready... 


Our April issue, which featured the cover 
story “Road Warriors”, received an unusual 
amount of reader response. While a good 
deal of the response was positive there was 
a fair share of complaints on one particular 
issue, sexism, which has prompted me to 
respond in this editorial, rather than in our 
letters section. 

The reader response was this - why did so many of the 
photographs in that month’s issue feature men? One reader 
wrote to say we should be ashamed that of the 61 people 
who appeared in photographs in the April issue only 10 
were women and not one of them was pictured using a 
computer. 

So, is Communique a sexist publication? 

We’ve had many internal discussions on how to deal 
with still widely used terms like spokesman, chairman, man¬ 
hours and the use of a generic ‘he’ rather than ‘they’. Such 
terms will not appear in the magazine because they are 
unnecessary. 

We will, however, continue to approach each article 
with one question - will it be of interest to our readers? 
When the subject of any particular article is a man, we 
publish his photograph, the same when the subject is a 
woman. 

We don’t and won’t produce stories on women simply 
because we haven’t published one lately - that would be far 
more patronising than being unintentionally sexist. 

Epjoy the issue! 

Darren Edwards 


In case you were wondering about our icons: 
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INSIDE INFO 


Things that go ‘Woof!’ and buckets of plonk, a bit 
on pirates and the inaugural Communique 
Crossword winner - you could, almost, wheel out 
that tired clicM, “We got the lot!” 



keeps on answering tougher questions. The Wiz’s 


sanity, the Communique team insist, is not in 


question. 


JZ 


Could it be? A Communique reader producing a 
Word 6.0 macro which plays Pachelbel’s Canon on 
a PC speaker? No, but there are slightly more 
useful hints in this month’s Hot Tips. 


mi 



YOUR SAY 


Troy Rollo has a sore finger. Why? Turn to page 
four and read about Troy’s experience in the 
Guess the Number game. Hmmm. And there’s a 
bunch of other responses from Communique 
members. 



IS ROBERT PLANT MAD? 

The owners of The Golden Gates Nursery, Erica 
and Robert Porter have been using Microsoft’s 
Office Professional to keep track of a rapidly 
expanding business. Amongst the myriad 
information kept on a portable computer is the 
ideal width of a Dwarf Date’s trunk. 
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T SHOP ’TIL YA GET ENOUGH 


DON’ 

A very loud game show host once said: Lets goooo 
shopping! It made the ol’ ears hurt but it kinda 
sums up this month’s member benefits. 


wr~ 

UPGRADES AND ALL THAT 


Latest and greatest are mere words, but they are 
enough to evoke images of the splendour that is 
the Communique Upgrade section. Read on and 
discover the joys of user groups and the like. 


HU 


GETTING READY FOR 
THE REVOLUTION 



Windows 95 is just around the comer so it’s time 
to start thinking about getting your PC ready for 
the big move. Here we provide the comprehen¬ 
sive guide to cleaning up and then souping up 
your PC in readiness for the revolutionary new 
operating system. 
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218 WORDS OF WISDOM 
FROM THE KEYBOARD 
OF KATHY LETTE 


In our all-new Communiqate section we ask 
celebrity types all manner of grilling questions. 
This month, London-based Australian author 
Kathy Lette succumbs and talks on life, the 
universe and, er, ultrasound. 



FUNDRAISING 
MADE EASY WITH 
THE RED CROSS 


Communique’s Nicole Manktelow takes a look 
inside the Red Cross’ office in Sydney where staff 
are busy getting ready for some knocking, ringing 
and tapping for the famous Door Knock appeal 
and other, more glamorous, fundraising events. 



SPLOSH, SLOP, PER-LOP, 
THWACKA, THWACKA! 


The magazine within a magazine has a ripper of 
a story on the search for 
Ms Frizzle and the Magic 
School Bus. It’s lost, it’s 
gone and the kids are 
driving! Oh, and a small 
Elvis sighting snippet. 



wn 


A MICROSOFT SUPPORT 

PULL-OUT-AND-KEEP 

SPECIAL 



Ever wondered just how many options there are 
to get support? The answer is a simple mono¬ 
syllabic LOTS!! Here we outline each and every 
one. Finding information to get you where you 
want to be has never been easier. 


mm 

TUTORIAL 

Armed with Microsoft Word 6.0 for Windows or 
Macintosh and a good customer list you can turn 
your computer into a powerful marketing tool 
that will help increase your bottom line. We show 
you how! 



i 
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IT’S ALL GEEK TO ME 
(AND A CROSSWORD) 

Are you a techo geek? Answer this compelling yet 
slightly bizarre quiz and see how you score. Are 
you Communique editor material or do you 
know what you’re talking about? Oh, and there’s 
that vaguely popular crossword thing. 
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Dear Communique, 

I am writing to thank 
Microsoft for its latest 
game - Guess the 
Number. Despite its 
simple-sounding name, 
Guess the Number is 
one of the most 
entertaining electronic 
games I have ever 
played. What’s more, at 
the price of a local call, 

it’s also the cheapest game provided by Microsoft. 

To play Guess the Number just dial the telephone number for the 
Microsoft HotFAX service. After entering your Communique membership 
number and providing your fax number, look up the number for 
Communique Technical News on the back page of the mailing sheet from 
the April edition of Communique, key it in and - Oops! Bad luck. That is not 
a valid document number. 

Not to worry, you have another chance. Just dial 0000 to get an index of 
valid document numbers, hang up and wait for the index to arrive. 

When the index arrives, compare with the number on the back of the 
mailing sheet you get with Communique. The numbers are the same, so 
maybe you keyed the number in incorrectly. Call back, go through the 
membership and fax numbers, and key in the document number again. 

It’s still invalid. Okay, assume it’s a misprint. lime to be creative. All the 
other items in the “Services and Programs” section start with 45, so try 4501. 
No go. 4011? Nope. 4000? TYy again. 4521...4561...4571...4581...4591..and 
many more to choose. 

You win if you actually get the correct number for Communique 
Technical News before either the system hangs up on you or you 
accidentally order another document that is correctly listed. Bonus points 
are awarded for each document received that is incorrectly listed or not 
listed at all. 

My only remaining question is - there is a cheat mode to minesweeper, 
how do you activate the cheat mode for Guess the Number? Troy Ro((o 

Sydney, NSW 

Microsoft replies: 

Oops! Well, Troy, you win the guess the number game. As you probably 
suspect a mistake was made and we apologise far this. While 4001 was the 
correct number, due to a problem with HotFax the number refused to 
connect you to the document required. This problem has been fixed, so, 
once again, sorry! It won't happen again - promise. 

This letter wins a copy of Microsoft's Encarta '95. 



Welcome to the 
Blunder Zone 

Dear Communique, 

I see that, despite the article, Communique 
itself is not “Beyond the Blunder Zone” 

(April Communique, pages 10-14). Now what 
could you be suggesting? A new software 
pack for women with children who have lost 
their husbands? Surely, this is too small a 
niche market. 

Yet there it is, as plain as day in the 
breakout article, “Making it easier”, on page 
8: “.. .and the Kids Creativity Pack for 
Widows...” Now what could you mean? It’s 
good to see that the computer has still not 
replaced a good proof-reader. I’d love to try 
and figure the logic needed by a program to 
spot that typo! 

Keep up the good work, I love your mag. 

I devour every page and especially love the 
interesting articles you put in, e.g. Denton 
etc. Thanks for helping me keep up with all 
the latest 

I must now figure some way of getting a 
photo of me hanging from one of the straps 
in the crowded morning train, reading my 

Communique. Paul Adorns. 

Armadale, WA 

Editor replies: 

What proof-reader? AH of the staff at 
Communique are, in their own fashion, 
computers. 

Paying for bugs 

Dear Communique, 

I recently finished off a book manuscript of 
ten short stories in Word 6.0a and found the 
program to be sadly wanting in one specific 
area. Having written each story as a separate 
document, the task of pasting them into the 
one full manuscript should have been 
simple. In fact it was, save for the 
maddening problem with the headers. 

Naturally each story needed to have its 
own header, which at the time of writing was 
duly appended to each, but once pasted into 
a single document Word 6.0 would only 
support a single master-header throughout. 
Having re-read the relevant section of the 
manual ad nauseam only to find the 
described method of breaking a continuous 
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header simply refused to work, and quizzing numerous friends 
with Word 6.0 to learn the same, I eventually opted to pay the $26 
for the telephone tech support. 

This was greeted with the customary charm and efficiency of 
the Microsoft staff which always helps take the sting out of the 
charge, but I wasn’t in the least bit pleased to be advised the fault 
lay in a bug in version 6.0a, and that the patch disks would be sent 
to me within three to four weeks (too late in the event). 

My contention is that I should not be charged $25 only to be 
informed a product faithfully bought and paid for is faulty. Tech 
support did its best to assist by sending an eight page fax work¬ 
around which, in my view, needed a masters degree in both 
calculus and hieroglyphics to decipher. 

Microsoft Production management then faxed another 3 page 
questionnaire seeking my opinion on the performance of its staff. 
This I was happy to complete and return since such ongoing 
information flow should serve to enhance the services in general 
and reported that in my experience the performance of Microsoft 
staff has been exemplary with their ever courteous, knowledgeable 
and friendly manner making the interaction a pleasure. 

However, the more salient point so patently missed is that it’s 
senior management who need to lift their game and not the people 
at the sharp end. Whoever deemed it justifiable to charge 
customers to find out there’s a bug in their software is undermining 
the sterling efforts of the rest of the Microsoft team. 

Tony Lambert, 
Port Hedland, WA 

Microsoft replies: 

You’re quite right, Tony - there’s no way you should have been 
charged for a problem that is clearly the result of a faulty 
Microsoft product. Problems like these are covered by Standard 
Support, which is free of charge. We’re sorry we charged you 
incorrectly. By the time you read this we’U have contacted you 
regarding a credit or a refund. 

Editor’s note: Check out our support feature on page 23for 
details of Microsoft’s support offerings, both free and chargeable. 


The most interesting letter 
each month will win a 
Microsoft software product. 


TO® 


Patch stuff — Part I 

Dear Communique, 

Being a regular reader of Communique and a network 
administrator, one thing I have found that would be most beneficial 
to your readers would be a small column each month in your 
magazine detailing the latest patch files for your applications. 

I regularly use your FTP site and download a file list, read it, then 
download the file I require. However, this is time-consuming and 
often there are no files that need be downloaded as they are not 
applicable to the application I run, so I need not have bothered 
looking in the first place. 

A short column detailing the file name, which application it is 
for and what it fixes would prove very convenient for other people 
who read your magazine and are currently performing a similar 
exercise in obtaining patch files. 

Congratulations to Microsoft for finally releasing the Word 6.0 
Developers Kit This was long overdue for users wishing to develop 
in Word 6.0.1 hope there is no similar delay when Word 7.0 (Word 95, 
or whatever) finally hits the shelves with its VBA language. 

David Carroll, 
Noarlunga, SA 

Patch, stuff — Part II 


Dear Communique, 

It would be much appreciated if you would explain why Microsoft 
has adopted the policy of not keeping registered owners informed 
of updates to your software. I understand from the March ’95 issue 
of Australian PC User that there have been three releases made of 
Word 6.0 for Wmdows without such notification. KC Brian _ Boys 

Brigadoon, WA 

Microsoft replies: 

We try to keep all users informed about any major maintenance 
releases, like the recent one for Word 6.0 for Mac either directly or 
through Communique. However maintenance releases are often 
only suitable for a limited number of users. Loading them can be 
more trouble than they’re worth unless you’re having a problem 
you think is being caused by a bug. If you think you have a 
problem, call Microsoft for Standard Support and have a Support 
Analyst check whether any existing maintenance releases will 
help you. This is free of charge. 



We welcome letters on all subjects regarding Microsoft and Communique. 

Send to: 

YOUR SAY, Communique Magazine, 94-96 Pacific Highway, St Leonards, NSW 2065. 

Communique regrets we are unable to enter into individual correspondence; we reserve the right to edit letters for reasons of space; 
and the views expressed in these pages do not necessarily represent those of Communique' magazine or Microsoft Pty Ltd. 








For $99 * WinRules for Microsoft 
Mail offers you a 


from Banyan is an easy 
to use, add-on application for 
Microsoft Mail. 

Whether you’re in the office 
or not, WinRules gives you the 
power to set up smart rules which 
automatically: 


filter your incoming mail 
trash unwanted messages 
sort mail into your folders 
re-route targetted messages 
send standard replies to routine 
mail 

handle ‘While I’m Out’ processing 


And, if that’s not enough, even 
when your computer is switched 
off, the Server Utility 

(optional extra) can be working for 
you. Then when you get back to your 
desk, your mail is ready to action. 

So now you can come up for air! 


(*Offer valid until 30.6.95) 

Call your nearest Banyan reseller now to find out more about WinRules for Microsoft Mail. 



BANYAN" 

008 809 212 


Banyan Asia Pacific abn 


> ASTRON 


Phone 1800 675 006 
Contact: Peter Kolymbis 


Phone (02) 391 0505 
Contact: Paul Ford 


Bg| ) STRATEGIC COMPUTER SOLUTIONS WANG 

Phone (09) 325 9988 Phone (02) 898 6049 

Contact: Lucas Hough-Neilson 008 227 071 



Phone (03)9690 3811 
Contact: Brian Walshe 


053361328 • Suite 404, 77 Berry Street, North Sydney, NSW 2060 • Level 50,101 Collins Street, Melbourne, Vic 3000 






"Shome shoftware for 
wine tashters...hic!" 




Microsoft 
Wine Guide 

Wine tasting’s a strange 
thing. First a cautious 
sniff, then a little taste, 
a quick gargle-like wash 
around the mouth and spit! 

Imagine tasting 6000 wines 
like that (I'm game - Ed)\ 

With the release of 
Microsoft’s new Wine Guide for Windows and 
Macintosh you can now leave it to the experts. 
Award-winning wine expert Oz Clarke 
appears in 18 videos showing you what to 
look for in different wines. 

Included are copious tasting notes and 
background information on wine producers 
and regions from around the world, including 
■mw a substantial section 
— on Australia’s world 

famous Shiraz, 
Riesling and 
Sparkling wine 
varieties. These 
should prepare you 
nicely for that 
crucial moment in a 
restaurant when someone asks: “Does anyone 
know anything about wine? I can’t make head 
nor tail of this list.” 

There are nearly 60 interactive scrolling 
maps of regions from around the world - from 
the Pipers’ Brook winery in Tasmania to the 
more famous French vineyards - showing 
where wine is made and a time-line to 
demonstrate the process. A powerful search 
engine within the software means that you 
can base your wine selection on type of meal, 
star rating, region and grape variety. 
Microsoft Wine Guide is available on 
CD-ROM now for both Windows and 
Macintosh and has an estimated ^ 
price of $59. HotFax code 1146. ^ 



INSIDE 



Welcome to Inside Info, the section where you’ll 
find all the news on new products from Microsoft 
as well as bits and pieces on what’s happening 
inside Microsoft itself. Enjoy! 


For those who 
love doggies 


Microsoft 
Dogs 

People have taken those strange 
animals that are inclined to say things 
like “Woof! Woof!”, not to mention, 

“Growl”, to their hearts for centuries. 

And even in these techo times, dogs 
have not escaped scrutiny. 

Microsoft’s World of Dogs is the 
essential resource for all owners of canines, covering 250 
diff erent breeds. There are over 700 articles discussing 
breed characteristics, ancestors, myths and legends. And 
you can check out the various dogs of the world using 
photos, videos and interactive articles. 

Heroic doggies, such as sled and rescue barkers, and 
celebrity hounds are featured in some of the 80 video 
clips - there’s even a dog’s eye view of the world and an 
interactive comparison between canine and human 
hearing. 

The Canine Consultant can help you pick the perfect 
mutt and, once the four-legged rascal’s endearing itself in 
your home, you can look up detailed info on care, 
grooming and diet 

Microsoft Dogs on CD-ROM will be available 
mid-Julyfor Windows for around $59. 

A version for the Macintosh is expected 

later this year. HotFax code 1151. 'J 
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COAMJNIQUE 



What's on 


F 


is for fake 


Holy smoke! 

We've got a winner! 

Below is the solution to the Communique 
Crossword Competition No. I from the April 
edition of the magazine. We had a great 
response and will continue to produce what is 
fast becoming Australia’s most popular 
computer-related Crossword extravaganza 
(based on biased research conducted by and 
among the Communique editorial staff). 

Oh, the winner of Bookshelf ’95 on CD- 
ROM was J Kelly, Winnellie, NT Keep those 
entries coming. You’ll find Crossword No. 3 on 
page 48! 


AUSbiz seminars 

“Gear Up for Your Success” - that’s the catch-ciy of this 
year’s AUSbiz seminars. If you’re in small or medium 
business or even just thinking about it, this program is for 
you. The seminars are all about making your business more 
profitable and personally rewarding. 

You can catch one in Melbourne on June 6 -7 at the 
Hilton on the Park and in Springvale on June 8 at Pitroni’s. 
The seminars are running until October covering other 
states, so keep an eye on this spot in future or call FreeCall 
1-800 678 792 (Mon-Fri, 9 am-5 pm EST). 

Visual FoxPro 

Argus computer systems presents Learn Visual FoxPro the 
YAG Way, a two course seminar that demonstrates the latest 
in Visual FoxPro 3.0. The courses are on in Sydney at the 
Sheraton Wentworth on June 9-13, and Melbourne at the 
Sheraton Towers South Gate on June 14-16. For more info 
call (03) 329 1844. 


With CD-ROM drives becoming increasingly common as an attachment to many 
people’s PC or Macintosh, it’s important to be able to spot the difference between a 
real and a pirated CD-ROM. 

So how do you tell them apart while the products are still wrapped up? Well, the 
truth is in the wrapping itself. The folk at Microsoft have a couple of pointers for 
CD-ROM shoppers. 

When you purchase a CD-ROM title for your PC make sure that it’s contained in 
a Microsoft box. These colourful boxes are shrink-wrapped so that you know your 
new product hasn’t been tampered with. The info on the outside has the name of the 
product, system requirements and everything else you need to know. 

Microsoft CD-ROM titles are never sold in stores without ‘the box’. If you see 
one just in a plastic CD case then you can be pretty sure there’s something fishy 
going on. If so, go elsewhere. There are lots of stores selling the real thing. 

For those buying a new PC with bundled CD-ROMs included in the shipping 
carton you’ll find Microsoft’s software in a plastic CD case straight from the factory. 
It will, however, have a Microsoft end-user licence displayed inside the shrink-wrap. 

Bodgie copies of software are no good if you want peace of mind and there’s no 
assurance that you’re receiving the quality you’re paying for. Genuine Microsoft titles 
have been thoroughly tested, come with full documentation, allow you to upgrade 
and are virus-free. When you 

The latest and the greatest 

Just a reminder that Microsoft’s rebate and trade- 
up programs are still in full swing if you’re in the 
mood to get some cash back or to experience a 
great deal on the most up-to-date gear. 

If you’ve been wanting to purchase a copy of 
Office Professional for Windows, PowerPoint or 
lots of other good stuff, here’s your chance to take 
advantage of some great savings. And users of 
Lotus or WordPerfect don’t miss out either - the 
trade-up program will allow you to move across 
to the best from the Microsoft range with the 
smallest possible price tag. 

$200 back on 


buy the real thing your licence 
agreement also guarantees 
you receive support 

If you think you’ve been 
sold a fake (or you’ve seen 
some ‘sus’ stuff on sale) 
Microsoft urges you to call the 
Microsoft CD-ROM Piracy 
hot line on 1-800 639 963. 






































A big, bulging 
bag of books 

Microsoft Press Books - New Releases 

Programmer’s Guide to Microsoft Windows 95: Getting ready 
for the big launch? Got some apps to write? Here’s a super book 
that explains how best to use the powerful features of Windows 
95 in Win32-based applications, 16-bit Windows applications and 
MS-DOS applications. There are guidelines for developing virtual 
devices that support applications and a host of other info from 
members of the Microsoft Windows 95 technical team. Based on 
the Petzold book, “Programming Windows 3.1”, this has been 
revised and updated for Windows 95. Available late July. 
Communique members can place advance orders with their local 
Microsoft Press reseller now. 

Microsoft Windows NT Training Kit for Version 3.5: Training 
for the Microsoft Certified 
Professional Exam is underway. 

Even if you don’t like studying, 
the latest from MS-Press will 
help you swot up for the exam 
ahead. 

The Microsoft Windows NT 
Training Kit for Version 3.5 will 
gear you up for a pass with all 
the necessary info - and it’s 
designed for use at your own 
pace. There are two 
workbooks, practice files on 
disk, support and troubleshooting utilities (they require a copy of 
Windows NT Workstation or Server) and a video to demonstrate 
networking concepts. 

It covers a comparison of Server and Workstation 
environments, installing and configuring Windows NT Server and 
Workstation, managing accounts, 
user rights, disk resources, tile 
systems and backups. Installing and 
supporting Remote Access Service 
is covered, as well as the Windows 
Internet Naming Service and using 
TCP/IP with Windows NT Server. 

For a reseller near you call 
1-800 655 423 or contact a 
Microsoft ATEC. For your nearest 
ATEC call (02) 870 2250. 





Other books this month from MS-Press include 

Microsoft Excel Usual Basic for Applications Step by Step: 

Some people like having everything their own way. Once they get 
their hands on Excel they want to develop specific applications and 
none of that ‘general purpose’ stuff will do. 

MS-Press has brought out a step-by-step guide for those who 
want to write their own specific applications. If you are joining the 
throng to customise, look no further. The Microsoft Excel Visual 
Basic for Applications Step by Step covers programming 
concepts, interfacing and linking with other applications. 
Microsoft Excel 5.0 Visual Basic for Applications Reference: 
This handy A-Z guide is a must for anyone dabbling in Microsoft 
Visual Basic for Applications. It will let you in on the secrets 
behind the Visual Basic macro language. With this info you will be 
able to customise Excel for your own needs with no sweat Excel 
Power users, programming folk and anyone writing apps to 
interact with Excel will find this book especially useful. 

Microsoft Project 4.0 for the Macintosh Step by Step: In the 
tradition of the successful Step by Step series of self-paced 
training guides comes the latest addition for Project 4.0 for the 
Macintosh Learn all about the hot, new features packed into the 
industry’s leading project management power tool. 


ISBN 

Title 

Sub title 

Price 

1-55615-834-3 

Programmer’s Guide to Microsoft 
Windows 95 

$54.95 

1-55615-864-5 

Microsoft Windows NT Training Kit 
for Version 3.5 

$300* 

1-55615-589-1 

Microsoft Excel Visual Basic for 
Applications Step by Step 

$49.95 

1-55615-624-3 

Microsoft Excel 5.0 Visual Basic for 
Applications Reference 

$49.95 

1-55615-596-4 

Microsoft Project 4.0 for the 
Macintosh Step by Step 

$49.95 

*lntroductory offer expires 30 June 1995. RRP as of 1 July will be $400. 
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The secret to success is in the buying, according 
to Porter. Looking for the fine differences that 
distinguish one plant from another allows him to 
select the nurseries to buy certain stock from. 
Better-looking plants lead to more sales. 

“If your plants are 10 per cent better than 
anything else on the market your sales can be three 
times the average,” Porter said. Keeping track of the 
name, size and cost of plants, along with detailed 
information on suppliers, is key to ensuring Porter 
gets the best stock on the market. 

No more head room 

While the previous owner of Golden Gates kept 
such information in his head, it’s by using Microsoft 
Office Professional applications such as Word 6.0, 
Excel 5.0 and Access 2.0 to keep track of all aspects 


With more pots and plants than a million backyard gardens 
Robert and Erica Porter keep a rapidly growing nursery business 
on course using Microsoft's Access database. Communique's Nicole 
Manktelow spent some time with them to find out how they do it. 


JiL. wobert Porter, manager and 


owner of The Golden Gates Nursery, takes pride in his decision 
to leave the paper-pushing world behind. “Aren’t you glad you’ve 
got an office job?” he teases from behind a whopping great 
green pile of pots and plants. 

Porter and his wife, Erica, bought the nursery a little over 
a year ago. Since then its size has grown dramatically. 

The Porters keep track of the expansion using Microsoft 
Access, which they run along with the other applications in 
Microsoft’s Office Professional family of software on a 
notebook computer, from both the office and, when they’re 
searching out new suppliers and new stock, on the road. 

Despite being Sydney-based, Golden Gates buys its stock 
from about 90 nurseries and growers which are based mainly in 
Queensland. It then resells the plants to plant hirers, landscape 
gardeners and retail nurseries. 
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of the nursery’s business that Porter has been able 
to grow rapidly and successfully. 

“Using Access I wrote a form called ‘Stock’ to 
keep track of various plants and what people, my 
customers, want from them,” Porter said. “For 
example, people like the Dwarf Date from Cairns 
because of its trunk. It takes a long time to get these 
thick and stocky in Sydney’s climate but up in the 
tropics they grow fairly quickly. So I record in 
Access that 12 inch Dwarf Dates (in the nursery 
business they measure everything by pot size) have 
a nice trunk and are more saleable. So every time 
we purchase a plant type we know the ideal, or the 
most saleable thing to look for,” Porter said. 

It’s this sort of distinction that can gain the 
nursery an advantage over competitors. “People just 
want the best look - a plant that has been expertly 
grown,” Porter said. 


id Tf LAND 



What? You're leaving the rat race?! 

So what prompts a corporate business 
manager to enter the green scene? 

"When I was working in the corporate 
sector I was getting very tired and very 
bored," said nurseryman Robert Porter. "I 
always wanted to run my own business 
and, you know, you can't put it off for 

It was just a case of finding the right 
venture and, according to Porter, a few 
months later he and his wife Erica found 
the perfect opportunity. 

"We weren't specifically looking for a 
nursery but we found we had empathy 
with it." 




The “Availability” reports written by the Porters 
allow them to anticipate when plants from a 
particular grower will be old enough to buy - this 
can be sorted by date. This saves having to trust 
prices and details to the of memory when the 
Porters are out and about. 

The descriptions of the plants Porter checks out 
are very important to the overall supply of stock to 
the nursery. He can check months after first seeing it 
how he rated stock when growers call and offer 
deals. He can also search for the different places 
where a variety of plant can be found when he 
needs to re-stock. 

Great leap forward 

Sometimes it’s a case of ‘what you see isn’t what you 
get’ when ordering from unfamiliar suppliers. The 
difference between good and bad nurseries, Porter 
says, is that ‘a good one will pick you the best 100 
plants and a bad one will give you the first 100’. 

Continued page 13 


SMALL BUSINESS FACT FILE 

Name of business: 

The Golden Gates Nursery 

Location: 

Kenthurst, NSW 

Type of business: 

Wholesale nursery 

Manager: 

Robert Porter 

Key business software: Microsoft Office Professional 

Main benefit: 

Access allows Porter to 
manage a large supplier base 
that has doubled in a year. It 

also records information vital 

for the selection of quality 

stock. 

Business facts: 

The Golden Gates Nursery is 
five acres and at any one time 
may hold 30,000 plants of 
some 350 varieties. Between 

1500 and 2000 plants are sold 
each day to clients from NSW, 

the ACT and Victoria. 






He give you 
a better run 
for your peso! 


v 



t 


W 

i£ HH 


The new improved Personal Squirt. Faster text, better graphics. 


Last year, PC World said: "... the Canon 
BJ-200 offers the best combination of output 
quality, speed and design..." 

Now there's the new BJ -200ex Personal 
Squirt and the improvements are quite 
dramatic. 

With a speed of 3.1 ppm* in high quality 


mode, it is the fastest printer in its class. 

The quality enhancements include a 720 x 
360 dpi equivalent mode for text, and half¬ 
tone printing to 256 greyscales. 

With a RRP of $545, the new BJ-200ex 
is truly great value desktop printing. For details, 
call 1800 021 167. 



Cation 


Gonzales 9 character, name and all related indicia are trademarks of Warner Bros. ©1995. Any unauthorised use may be subject to action by Warner Bros' 1 and/or Canon Australia.MSV&P/CS309 



























“When we began I didn’t really know anything 
about Access and we wrote those report tracking 
databases in the car,” Porter said. “We would go 
rushing around nurseries writing all sorts of notes 
and then, as I drove, Erica entered the details into 
the computer. Then, later, we would relax over a 
coffee and finish off the reports.” 

He adds that even though Erica had no previous 
experience with computers, having a compelling 
need to learn meant that pretty soon she was putting 
Access through its paces. 

Because getting tech support on the road is, to 
say the least, problematic, and there’s no room in 
the car for manuals, any time they need help the 
Porters call on Access’ Wizard - he’s the fellow that 
shows users how to do things better and easier. 

“We need all the help we can get when we’re 300 
km from the nearest city and we don’t have any 
manuals -1 have to use the wizards all the time,” 
Porter said. 

The on-the-road stock research has allowed The 
Golden Gates Nursery to develop beyond the 
Porters’ predecessor, with more than double the 
suppliers. This means that The Golden Gates 
Nursery can take the pick of more crops to find the 
best stock. The stock quality is what Porter 
attributes the increased sales to. 

More travelling around Eastern Australia is on 
the cards for the Porters, even though it’s a 
demanding way to perform stock research. It is, 
however, preferable to the methods of the nursery’s 
previous owner. “He remembered everything! The 
whole lot was in his head,” Porter said. “With the 
growth we’ve experienced it’s just not possible for 
us to remember it all!” • 



The big wet 

You thought your water bill was a bit much? Try 
$24,000 a year! That's what the plants at the nursery 
soaked up before the Porters finished digging their 
now (thankfully) operational dam. Now the irrigation 
system pumps 20,000 litres of water a day from a 
system where water is recycled, chlorinated and 
sterilised. 

However, while adequate water is a necessity for 
plants, the wet stuff from the clouds does nothing but 
dampen business for the Porters. 

"A wet day or week is the biggest shock to the 
system," said Porter who claims his wholesale 
nursery's phones stop ringing because retail nurseries 
are not selling. 

However, even rain can't stop the best day of the 
year - Mothers' Day. The Nursery has to stock up 
heavily on indoor plants (they have less fat than 
chocolate and last longer than cut flowers)! 



A little digression on plants 

The Golden Gates Nursery holds between 25,000 and 30,000 individual plants at 
any one time with around 350 varieties. The most popular are Spathiphylum 
(Madonna lily) and the Golden Cane and Kentia palms - hundreds sell weekly. 

Different varieties have different needs, so tropical plants are in the glasshouses 
(two are heated in winter) and non-tropical plants are either in sheds or outside. One 
of the nursery's sheds may hold several thousand dollars' worth of pot plants with all 
its contents turning over in a couple of weeks. 

While owner Robert Porter keeps track of all this with Microsoft Access he also 
does a lot of tracking with his feet. With dozens of paths over the nursery, even he 
admits that it's "a bit of a rabbit warren - but it keeps us healthy". 

So it comes as no surprise that comfortable shoes are on the shopping list every 
six months. 'The last ones I bought had these snazzy air bag things and plastic-sided 
bits - after three months I had to chuck them out!" Porter said. 














Windows 95 is just around the corner and now's the time to get 
your favourite PC ready for the revolutionary new operating 
system. Clean up your files. Get more memory if you need to. 
Read on for all the good oil on how to get ready. 



Getting read) 


ETTING READY FOR THE 


Furniture removalists are huge men with the power to pick up 
heavy furniture without flinching, but they also have a touch so 
delicate that they can wrap and carry the finest glass in such a 
way it can survive the bumpy ride of the moving van. 

In some ways removalists are like machines. They arrive early 
in the morning and then pack your entire household into 
cardboard boxes in a few hours. They move the boxes and all 
your furniture into their truck and then drive for hours or days to 
your new house where they miraculously reverse the process in 
another few hours. If you are lucky all the thousands of things 
they have packed are completely unharmed and in their new 
places when the removalists leave. 

The move to Windows 95 is much like that move from one 
house to another. After moving you’ll find more space for the 
things you want to do and you’ll get better performance, as well 
as more security, along with a whole range of ways to connect 
with other computers. 

In the past two issues of Communique we have looked at 
how in some areas Windows 95 will transform your computing 
life. In this issue, as the final release date for Windows 95 edges 
closer, we look at how you’ll get from Windows 3.11 or MS-DOS 
to the next generation of operating system. 

In some ways, the preparations you should make before moving to Wmdows 
95 are exactly the same as those you would make when upgrading to any new 
operating system. However, Windows 95 is also unique in many respects and we 
will cover those aspects as well. 


But before we explore all that, let’s look first at the things that you don’t have 
to worry about. Just as when you move house you take all your old furniture 
with you, you will be able to take all your applications and data to Windows 95. 
Your applications will run just as well under Windows 95 as they run under your 
current version of Windows. In some cases they may even work better. 

Even if you are already thinking of upgrading your applications, you can still 
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or Windows 95 


buy them today and then, once Windows 95 is released, you a 
to a full new Microsoft Office suite of applications. 

Once you have lived with Windows 95 for a while you’ll find that you 
want to replace some of the programs you use but are quite happy to 
leave others the same. You may decide that you want to upgrade 
everything at once and get all the benefits of the power of the new 32-bit 
k applications (see Look! A new set of power tools) straight away. 

L All your data will also work in Windows 95. You may have heard 

About something called Long Filenames in Windows 95. This just means 
^Hlvou won’t be restricted to the eleven characters you now have to 
•" ■ in MS-1 H >S. Il doesn't mean that you will have to rename your tiles 

^^kwork in Windows 95. 


is a more powerful operating system than Windows 3.1 or 
roups 3.11, you may need to upgrade your PC to use it (see 
Windows 95). However, because Microsoft is aware that 
we to spend a large amount to run Windows 95, it has kept 
lemoiy very low. 

tdows 95 will run on any PC that can run Windows 3.11 
tan 4Mb of memory. Users who have only 2Mb of 
te more. 

support for the new Plug and Play hardware, 

* g and Play compatible to run Windows 95. 
Microsoft Network (see the May issue of 
Lion), you will need a modem or a fax modem, 
set up when you install the new operating 
malic ally configure itself for the modem. It will 
■twork if you ask it to and automatically register 
can also become a member of the Microsoft 
fyou want to. 

;nds that you have a CD-ROM installed before you 
install Windows 95 from a CD-ROM instead of 
floppies that the operating system comes on. 

Continued page 16 


Almost all computers today are based on 32-bit 
microprocessors like the 486 or Pentium. This 
means that the main ’brain’ or chip inside the 
computer does its work in 32-bit chunks. 

This was not always the case. The first home 
computers or personal computers used 8-bit 
processors. These processors dealt with numbers in 
8-bit chunks. Then they went to 16 bits and now 
they are all 32 bits. 

In the same way that a bulldozer with a large 
blade can do more work than a bulldozer with a 
small blade, a 32-bit chip is faster than an 8- or 16-bit 
chip. The bigger the chunks of data the chip can 
handle at any one time, the faster it can work 
through the data. 

Before Windows 95, PC applications only used 
the 16-bit mode of these 32-bit microprocessors. In 
Windows 95 that is all changed and the new 
applications use all 32 bits. This means that they are 
faster than their 16-bit siblings. 
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In the same way that you should clean up before the removalists 
arrive to pack your household, you should clean up your system 
before installing Windows 95. 

The Windows 95 installation program is mostly automatic. It will 
ask you a few questions but apart from that it will take care of 
transforming your PC from whatever operating system it is running 
now to one running Windows 95. What the Windows 95 installation 
won’t do is clean up your system. 

You may be very tidy on your computer and always delete files that 
you don’t want anymore. However, most people are not so organised. 
They end up with lots of files they don’t want but never get around to 
clearing them out. 

Upgrading to Windows 95 is a good opportunity to go through all 
those files and get rid of the ones you no longer need. Since you will 
need at least 60Mb of hard disk space for Wmdows 95, clearing up 
your disk makes even more sense. 

In a future issue of Communique we will step you through the 
actual installation of Wmdows 95. However, for now you have all the 
information you need to prepare for that installation process. 

You may have to upgrade your hardware and you will certainly 
have to clean up your hard disk. However you can still buy and use 
new applications and be confident that they’ll run with Wmdows 95. • 



£■ REQUIREMENTS FOR WINDOWS 95 

Minimum Hardware 

Computer 

- 386DX/25 processor (or higher) 

Memory 

-4Mb 

Hard disk drive 

- 60 to 70Mb free 

Video display 

- VGA (or higher) 

Floppy disk drive 

- high density 

Recommended 

Additional Hardware 

Mouse 


CD-ROM 


I Modem or Fax/Modem 

Recommended Hardware 

Computer 

- 486 or Pentium 

Memory 

-8 or 16Mb 

Hard disk drive 

- 80Mb free 

Video display 

- SuperVGA 

Mouse 


CD-ROM drive 


Fax/Modem 


Minimum Software 

MS-DOS 3.2 or 

later 

Recommended Software 

| MS-DOS 5.0, or 

Windows 3.1 or higher 


Large organisations will benefit from 
It should reduce their support ■ 
easier to deploy than previous upgra 
A detailed deployment plan should 
following steps: 

1. Review Windows 95 

2. Assemble evaluation 

3. Specify the preferred 

4. Lab-test the installatio 

5. Evaluate and plan the 

6. Pilot-test the installation 1 

7. Create roll-out plan 

8. Deploy Windows 95 
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Welcome to the all-new Communiqate. Each month we'll 
be asking celebrity types all manner of grilling questions. 
This month London-based Australian author Kathy Lette 
succumbs and talks on life, the universe and, er, ultrasound. 


What was your first 
encounter with 
technology? 

I left school at 15. 

The only examination 
I’ve ever passed is my 
smear-test. Hence, I lost 
my technological virgin¬ 
ity quite late; a friend’s 
computer, aged 25. It was 
love at first byte. 

Who do you let use 
your PC? 

My PC uses me. 

How has technology 
changed the way you 
work? 


As an autodidact (it’s 
a word I taught myself) I spell finetically. 
Inphuriating, huh? As you can imagine, “Spell 
check” and I have bonded in a most spectacular 
fashion... though it does have a habit of 
correcting puns. 

Describe your happiest techo moment? 

Seeing my baby on the ultrasound screen. 
Though a euphoric moment, I would like it to 
give me more useful information. Who cares 
about the baby’s sex? What I want to know is 
will he/she clean up his/her room; drop his/her 
wet towels on the floor; grow up to vote 
Liberal... ? 

What was your most miserable moment 
with your PC? 

When it devoured five chapters of a novel I 
was writing about the law: a case of court-us 
interruptus. 

Does your PC have a name - what is it? 
Darling. 


If you had an Internet alias what would it 
be and why? 

Ovarian Cysters - a search for other pun-in- 
cheek females for deranged girl talk. 

Been surfing lately? 

Get real. You’re talking to the mother of two 
young ankle-biters. We’re talking no time. Even 
if I had time, we’re talking still mental waters - 
totally becalmed. I’ve been dumped by my brain 
waves. 

What is your most treasured possession? 

My Valium bottle. As a working mother, I’m 
at that stage where I’m putting the kids under 
the sink and the lethal household substances 
within reach. • 

Kathy Lette’s novels “Puberty Blues”, “Girls’ 
Night Out”, “The Llama Parlour”, and “Foetal 
Attraction” are available in Picador. 
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Getting 


organi 


Deep in the heart of the Red Cross’ office in Sydney is a hard-working team of 
fund raisers who, when they’re not knocking, ringing and tapping for the famous 
Door Knock appeal, are busy getting ready for the charity’s more glamorous 
fundraising events. 

While there’s never enough publicity for the good work of the organisation, 
few of the people behind the scenes are ever seen. Communique popped along to 
the Red Cross’ offices recently to discover how the organisation rolls out such 
successful fund raisers as the Door Knock, the Desperate & Dateless Ball and others. 

“My job description is both wide and vague,” said Melanie Jones, a personal 
assistant at the organisation who, along with her trusty Power Macintosh and a copy of 
Microsoft Word 6.0 for Mac seems to have a hand in organising almost everything that 
comes her way. “Because of the structure of the fundraising department all of us here 
have a finger in the pie of almost 
everything.” 

High up on the list of ‘everything’ is the 
work involved in getting ready the Red 
Cross’ Desperate and Dateless Balls, where singles 
between 20 and 30 years old are matched together for blind 
dates. There’s also the Baby Boomer Balls that are aimed at 
a slightly more mature age bracket along similar lines. And, 












new this year, is the Rat Race fun run, where entrants run in business suits and 
carry briefcases.These events attract a lot of public attention and raise much- 
needed money for the charity. They also require a lot of work and organisation. 

Jones deals with a lot of the internal workings of the department. “All of our 
database work is actually done within Word for Power Mac. It’s important 
because we have an enormous mailing list and we need to prepare a lot of 
correspondence prior to each fund-raising event.” 

Having a Power Mac means that she can work on the go and since its release 
late last year Word for Mac has been a boon, says Jones. While the Wizards have 
helped her out some in using the new word processing package, apart from 
remembering where she has saved files and remembering what she’s named 

them, using technology has not been a 
big deal for Jones. She hasn’t attended a 
training program, rather she’s taught 
herself to use Word on the run, she says. 

“I haven’t come across anything 
where I’d say: ‘well, I can’t do this’. 
There’s a range of different areas in the 
program I have to use. I often find that I’m doing stuff for our accounts 
department, and letters and invitations for our launches. I quite often prepare 
short notes for meetings, and that might involve a table or a graph in the format,” 
she said. “That’s what I like about Word because I have lots of bit and pieces and 
lots of different folders for all my work.” 

Memos, agendas, contact lists, spreadsheets, financial statements, launch 
details, mailings and all the text in the Red Cross’ newsletter are now generated 
quickly using Word. So are letters to those who miss out on the balls (due to 
size restrictions on events) and follow-up letters to regular attendees, reminding 
them there’s another on the way. Even down to creating posters on the very 
night of the Desperate and Dateless Ball - “they were just A4 sheets advertising 
the t-shirts, but they worked -1 usually end up doing lots of things like that,” 
she said. 

Jones doesn’t think she’s a techo nerd but she does believe that a lot of the 
success of the projects they organise wouldn’t be possible without the aid of 


programs like Word, even just to 





A tip - snoop and you will find 

Having a good old-fashioned snoop around will let 
you in on the secrets - that’s what Melanie Jones 
found out when she changed to Word 6.0 for the 
Power Macintosh. Communique thoroughly 
interrogated Jones for any other tips and hints but she 
was adamant, poking around was the best advice for 
anyone. 

“The best way of going about getting to know 
your program is by just playing with it Go in and play 
around with Word; find out what you’ve got” she 
said. 

Her favourite option? Table AutoFormat- “We 
do a lot of tables here, we table just about everything. 
There’s all these different styles in Table AutoFormat 
it just makes a boring bit of work look a little 
different" 


The Desperate and Dateless saga 

Litres of eyeliner, loads of corsages and oodles of 
formal dresses and tuxedos are employed by the 
7000 or so eager souls taking part in the Red Cross’ 
Desperate and Dateless balls. This year the event 
took up just about all the room at the Darling 
Harbour Exhibition Centre, raising a little over 
$200,000 for the Red Cross. 

“It’s a huge task and we couldn’t do it without the 
number of hands we’ve got,” said Melanie Jones. “It’s 
about 12 months from start to finish.” Next year’s 
event is planned as a nation-wide simultaneous effort. 

The name “Desperate and Dateless” came from 
a popular Melbourne radio show designed to match 
up singles. The Red Cross in South Australia had 
been running a singles ball for 20 years. The name 
was seized upon by the Red Cross in Victoria, who 
have been running the event for the past five years. 

Sydney was the last to catch on, running the D 
and Ds (as they affectionately call them) for the past 
two years now. There are already a few tales of love, 
marriage and even the first D and D baby. 
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CPC Cellular Card - the cold hard 
fact is you’re never out of touch 



^ PERSONAL MOBILE DATA, TEXT, PHOTO AND FAX 
" COMMUNICATION IN THE PALM OF YOUR HAND 


Now, breakthrough Australian 
modern technology gives you the 
i power to turn your standard 
> lap-top computer and cellular 
phone into a potential 
comunications tool, capable of sending and 
receiving data from anywhere within the range of an 
analogue mobile phone. 

The CPC Cellular Card is compact enough to rest in the 
palm of your hand, yet its world class hardware and 
software features allows it to swiftly and reliably cut 
through a sensitive and often noisy’ analogue cellular 
network to give you unparalled freedom of access to 
data wherever you are. 

No connection other than supplied cables is required, CPC AutoLink 
software is included, most laptops and analogue phones are compatible, 
design and manufacture is proudly Australian 
and backed by a 3 year warranty. 



IHHCHARTER PACIFIC 

IHJI COMMUNICATIONS PTY LTD 


TECHNICAL INFORMATION 

■ Operates over the analogue cellular network and 
PSTN (wireline network) at speeds of 

up to 14,400 bps. 

■ MNP 10 data throughput enhancement 
and error correction. 

■ AUSTEL permit A94/25F/0454 

■ It is bundled with QuickLink II data/fax software 
including OCR and Z modem. 

"1 Supports both synchronous and 


asynchronous modes. clareV 

■ Conforms to PC Card Type II standards, member 


CPC Cellular Card... 
when it comes to data communications 
you’ll never he left 
out in the cold 1 . 


Telephone: (075) 741 969 Facsimile: (075) 741 024 

Call your local distributor: 

Q Soft Australia Pty Ltd, Tel: (07) 252 3555 Fax: (07) 252 3905 Upgrade Technology, Tel: (03) 563 4646 

PCS Australia Pty Ltd, Tel: (02) 368 1300 Fax: (02) 368 4888 Wholesale Technology, Tel: (02) 368 4800 Fax: (02) 368 4844 

Advanced Portable Technologies (APT) Sydney: Tel: (02) 906 3800 Fax: (02) 439 4629 Melbourne: Tel: (03) 326 2699 Fax: (03) 326 2698 
Product Distribution Services Queensland: Tel: (07) 367 0288 Fax: (07) 367 3822 Act/Victoria: Tel: I 800 620 842 Fax: I 800 620 844 














SCHOOL TEACHER MISSIHGIH SPACE 
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There are no clues as yet to 
the whereabouts of missing 
school teacher Ms Frizzle. 
The well-known teacher van¬ 
ished during a school excur¬ 
sion into the solar system. 
Her bizarre disappearance 
from the school's bus has left 
six children and a pet lizard 
stranded and without super¬ 
vision in space. 

While the Government 
dithers on the launching of a 
space rescue plan for the kids 
and Ms Frizzle, the parents of 
the children are baffled how a 
normal school bus managed 
to launch itself into space in 
the first place. 

In a world exclusive, the 
editorial team at Kids' Com¬ 
munique last night managed 
to make radio contact with 


the kids on board the bus, 
which is believed to be near 
Saturn. 

According to the class 
members contacted by our 
team, Ms Frizzle was last 
seen just after the bus had 
pulled out of the school yard 
for a "normal" excursion. 
According to one student, 
Wanda, nothing out of the 
ordinary occurred until the 
bus engine started. 

"The bus started to do 
some really crazy things," 
said Wanda. "It started to 
change shape and then 
suddenly it just took off! 
None of us can r|meiibeiw 
seeing 'The Friz' aftajrfhMf* 

When contacte d by Kids' 
Communique, schocflofWmJs 
claimed the bus^i#d%rra 


'HlUIS sighted 

munching on Mars 


Reports of sightings of the missing schoolteacher, Ms 
Frizzle, on Mars yesterday proved to be ill-founded. A 
special space investigation task force set out for Mars in 
the early hours of the morning looking for some truth in 
the claims that she was in the company of Elvis. Both 'The 
King' and the 'School Marm' were reported as seen dining 
on fried peanut butter and chicken sandwiches at a space 
port just near the planet. Closer inspection, however, 
failed to reveal any evidence that the sighting was 
genuine. 


history of metamorphosing 
ability. However one student, 
who asked not to be named, 
said the bus' sudden 
transformation into a space 
craft did ^^surprise Ms 
Frizzle. Indeed, a student 
contacted by radio last night 
said the teacher had bragged 
prior to the journey that "the 
Magic School Bus would take 
them to the surface of any 
planet they chose". 

School officials deny that 
the bus, which they 
purchased in the early 1970s, 
was magical. 

Government authorities 
now fear for the safety of the 
students aboard the Magic 
School Bus. One contacted 
by Kids' Communique said: 
"Like, man, they're just kids, 
right? They ain't got no 
experience with space travel. 
They can't even drive a bus 
on a road and that solar 
system's a big, scary place. 
Yeah, we're concerned." 

The kids, however, took 
the opportunity to say over 
the radio that they feel fine, 
have worked out how to drive 
the bus (see related story, 
page 2, Kids' Communique), 
and intend to stay in space 
until they locate 'the Friz'. 

Since their tear 
disappearance the 
they have visited fof 
in the solar systd 
have reveale 
Communique that at each 



planet they have discovered 
games and experiments 
which they claim have helped 
them in their search for Ms 
Frizzle. The kids have already 
discovered what they call 
'tokens' after completing the 
games and experiments, and 
they say they're sure the 
'tokens' are clues to finding 
their lost teacher. 

"Besides, it's fun," said 
student Arnold. "We have a 
better chance of finding her 
than anyone else - at least we 
fcpt^lues." 

F^fhis staoi 
v close 
s Friz; 
to return to Ear 
>r run oulJ 














Pet lizard! 


While parents and friends are 
powerless to help the nine 
school kids now stranded in 
space, one reptile has 
become a hero. The pet 
lizard of Ms Frizzle's class is 
believed to be looking after 
the students. 

Supervising the class in 
the teacher's absence has not 
been an easy task. According 
to 'Liz' there have been a few 
squabbles over who sits 
where. "Janet always wants 
her own way," said Liz. "She 


can be very bossy. As for 
Carlos, he just talks all the 
time." 

Most lizards don't talk, so 
when Liz stepped in to help 
the kids out, she gained 
instant popularity. T-shirts, 
caps, posters, mugs and 
other merchandise have 
already gone on sale and a 
new Hollywood blockbuster 
is planned to go ahead the 
moment the unlikely crew of 
the Magic School Bus arrives 
home. 
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The artistic impulse throbs within us all and sometimes 
you've just gotta draw. But don't draw on the wall! Put 
those crayons away! Better play it safe, where Mum and 
Dad won't go bananas. Draw on the computer - hang on! 
No, not on it!!! I mean, draw using the computer. Ah, that's 
better. 

Splosh, slop, per-lop, thwacka, thwacka! 

Done yet? Wow, what a work of art! It's perfect. Now get 
your printer going. Churn, churn... ker-plop! There it is! On 
paper it looks even better. Now get an envelope and send 
us your masterpiece. This is a competition after all - didn't 
we tell you? Well, it is. So come on, send us your stuff. You 
could win a fabbo prize. 

We're giving away five copies of The Magic Schoolbus 
Explores The Solar System for the very best pieces of Kids' 
Communique artwork. Wow! 

Send us your entries - in colour or black and white. 
Address them to Kids Communique, June Competition, 94- 
96 Pacific Highway, St Leonards, NSW 2065. This 
competition closes on July 1, 1995. And to be eligible, you 
must tell us your full address, your age, a telephone 
number where we can call you, which prize you'd like and 
your Mum's or Dad's Communique number. Thanks! 

Slop, ker-plop! 


The morphing Magic School Bus 

Driving laws state that a licence is required for vehicles on 
public roads, and school buses are no exception. But what if 
the bus is no longer driving on a road? The news that the 
otherwise normal school bus had made 'lift off' caused many 
arguments between legal experts. Some believe that just 
because the Magic School Bus is flying through space, there's 
no reason for the kids to break the law. Others say it's not a 
bus any more but a space craft and there are no rules for that 
sort of thing yet. There's even a suggestion that the bus is 
flying on auto-pilot and that the kids are not driving it anyway. 

"Of course we're driving it!" replied Tim. "We select where 
we want to go on the Planet Picker panel and the bus goes to 
that planet." 



The Kids' section of Communique doesn't end 
here. There's just this big old support pull-out this 
month getting in the way of four pages of pure fun. 
All you have to do is turn to page 27 for 
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Priority Support 


Standard Support 

Three things to do before you pick up the phone 

Inside tips on getting answers on-line 

Where to go for support 


Getting your software to work at 
its best isn’t always easy. 
Sometimes you need a helping 
hand. This month Communique 
delves into the world of Microsoft 
Technical Support and discovers 
it’s not all telephone calls and 
chats. Support comes in many 
shapes and sizes. 


Your pull-out Communique guide to making the most of Microsoft Support 



\UNIQUE 


Computer users from the novice through to the most knowledgable all need, at 
some time, a little helping hand. The trick is knowing where to go for that help, 
whom to talk to and how to get the most out of whatever support option is 
chosen. With the launch last month of a revamped support offering from 
Microsoft, those choices suddenly got greater. 

This guide is designed to help you work out which support option is right for 
you and it will make sure you don’t waste your time when you’re looking for 
help. 

“Problem-solving is a big part of support,” says Microsoft’s Support 
Programmes Specialist, Clayton Haynes, “but showing our customers how they 
can do things better with our products is what we're here for.” 

The Microsoft Support Analysts who take all the calls at the Sydney support 
centre are trained to identify as fast as possible the nature of the problems 
customers call with and to find the best solution for them. 

The first step when calling is for you to work out what kind of help you’d 
like. The development of an automated call routing system, the Voice Response 
Unit (VRU), will get you through as fast as possible. 

“The VRU is your first port of call and is designed to be extremely easy to 
use,” Haynes said. “Its purpose is to get you to where you want to go. Without 
the VRU we’d have to have at least 50 receptionists sitting at Microsoft Support 
or there’d be a bottleneck as you waited to get through to one. You select the 
support you need and the VRU will get you to the right place automatically in the 
fastest time possible.” 

Once you’re through the VRU your call will be answered by the next 
available support representative or analyst. According to Haynes Microsoft's 
goal is to “get the wait-time down as far as possible. We're making some major 
changes to address this and customers can look forward to much shorter queues 
in the future.” 

Given the wait is still a reality, sometimes it might be better to look at the 
other options that are available to you (see ‘Where to go for support’). 

If you do opt for Priority Support or Standard Support then Support Analysts 
are trained to answer most questions that come to them. If however you’ve got a 
stumper, they’ll refer to the Microsoft Knowledge Base, a massive database of 
information that contains information from Microsoft’s own software developers 
as well as the results of tens of thousands of support calls and their resolutions 
worldwide. 

The Knowledge Base is only a part of it. There's a broad base of places 
support analysts can go, including a regional “escalation team” (the Asia region 
escalation team is based in Sydney) where highly trained experts are constantly 
resolving tricky customer problems. These combined resources will get you the 
answer as fast as possible. 

Haynes says: “Standard Support is us saying Microsoft will stand behind its 
products if there's a problem. With Priority Support our analysts are essentially 
teaching people how to use products. It’s like getting on the phone and finding an 
expert on hand to help. While the manual is designed for one level of person, an 
analyst on the Microsoft Priority Support line can zero in on your level of 
knowledge and will help you know what you need to know.” 



fou pick up 

the pF 


1. Check the manual first or take a look at Help 
inside the software itself. Maybe your problem is 
easily solved by looking up the appropriate page in 
the manual or in the Help file. Also, see if a Wizard 
is able to help you out 

2. Know whom to call. If your software came pre- 
loaded on your PC then you might have to call the 
manufacturer for support 

3. Avoid calling right after a major new upgrade or 
product is released if you can. That’s when you’ll 
end up waiting a long time in the queue. Try 
electronic support first like Microsoft Connect or 
see if the problem is addressed and solved in the 
pages of Communique. 
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Support 



Where to go 

for 

support 


Support comes in all shapes and 
sizes. Here’s a brief list of some of 
the places you’ll find help when 
you need it 

• The manual: Come on, 


ne 



To make sure you get your products up and running smoothly, 

Microsoft provides Product Support free of charge at any stage of a 
product’s standard installation procedure. So if something goes haywire 
when you’re installing, give Microsoft a call and they’ll help out - free. 

Standard Support is part of Microsoft’s commitment to give you 
support when the problem is the fault of the software. If you think your 
problem is being caused by a fault (bug) in the product, Product 
Support will check out if it’s true, and if a solution exists they’ll give it to 
you free of charge. 


For Standard Support 
8.00am-8.00pm Monday to Friday (EST) 
Call (02) 870 2113 (Sydney area) 
or 1-800 817 328 (outside Sydney) 


don’t be shy! Take the plastic wrapper off and have a read. There’s lots of good 
stuff in there; 

Help: There’s a lot of information here and it’s all accessible from within 
whichever application you’re working in; 

Microsoft Connect: The place to be if you want the latest info on all things 
Microsoft-ish. Dial in, take a look around, have a chat with some folk, 
download what you need when you need it and discover the joys of the on-line 
world(l); 

Tech Net: This is the reference guide to help you solve even the toughest 
problem. Packed with information from Microsoft’s own support team’s 
Knowledge Base, this CD-ROM is the next best thing to having a Microsoft 
Support Analyst inside your computer; 

Call Microsoft Product Support: Depending on the type of problem 
you’ve got, we offer a live service including Standard Support and Priority 
Support Hey, you already know about these don’t you? If not, take a look at 
the two boxes on this and the next page of this guide; 

The Microsoft Network: With the launch of Windows 95 this is the place 
to be. There’ll be heaps of on-line help and in time you’ll even get the chance to 
talk directly to the developers of your favourite application; 

The On-line World: Why not surf the net and get along to microsoft.com. 
You’ll find discussions and software patches, fixes and maintenance releases 
(although you should always download from Microsoft Connect so you don’t 
take up valuable bandwidth on the ’Net); 

Communique - the fab mag: Let’s not be modest here, there’s a lot of 
help to be had within the pages of this fine mag. If you’re stuck, drop the Wiz 
a line or if you want to help out your fellow 
members, submit your favourite hint to 
Hot Tips. 

Microsoft Press Books: These range from 
simple, easy-to-follow guides for the beginner 
through to complex, how-to-do-everything- 
blindfolded tomes. They’re written by the 
people who know and you’ll find one on 
almost eveiy subject imaginable; 

Training: Why not get along to a training 
course? Communique members get some hefty 
discounts at Drake, Citidata, CitiSoft SA and 
ACCS Australian Centre for Computer Science 
NSW, so get along and expand your own 
knowledge base. 
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Inside tips on 

getting answers 

There’s a whole heap of ways you on-line 

can get help electronically. 

Microsoft has a World Wide Web page, as well as 
gopher and FTP sites. By far the best and fastest way, 
however, is to connect to Microsoft Australia’s 
Bulletin Board service, Microsoft Connect 

Microsoft Connect is a self-help Bulletin Board 
for getting information at your leisure and has 
information on the entire range of Desktop and 
Professional products. You can look around and 
download information over a modem as you need it 
(and everything on Connect is free of charge). 

You’ll find the latest drivers for Windows, 

MS-DOS, printers and other stuff. You’ll also find out 
information on whether you actually need to 
download that fix you’ve read about in the press. 

Often fixes that get press are only for people with 
fairly specific uses. 

If you access Microsoft Connect regularly and 
download patches, drivers and other technical 
information, you’ll know that you’re always using the 
latest versions of Microsoft software. Also, when you 
can, discuss aspects of your software once you’re 
actually on-line. Leave messages for other people - 
if you’ve got a problem with a particular application 
maybe a user just like you can help out. 

With the launch of The Microsoft Network, you’ll 
be able to get support from both Australian and US 
technical support folk, and from time to time, you’ll 
be able to converse electronically with the actual 
product developers themselves. 

Finally if you just want to let Microsoft know 
how it can make its software better, leave an 
electronic mail message at the Microsoft Wish line. 

To make sure your suggestion gets through, just 
include the product name, such as Word 6.0 for 
Windows etc., in the Subject Line of your e-mail. This 
isn’t a support or a Q&A service however. It’s for 
suggestions only. 




On-line addresses: 



Microsoft Connect (a free service and the best 

option for users within Australia) 



(02) 878 5200 (24 hours a day, 7 days a week) 



The Microsoft Wish address 


mswish@microsoft.com 


World Wide Web 


fttp://www.microsoft.com 


Gopher 

■ 


gopher://gopher.microsoft.com 



FTP 

■ 

n 

ftp://ftp.microsoft.com 



week) 
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By far the most powerful and fastest way to learn how to make your software do 
what you want is with Priority Support Priority Support gives you access to the 
experts. You’ll speak with fully trained Microsoft consultants who’ll provide the 
most in-depth knowledge around. If you’ve discovered something in your 
software’s manual that you want to do but can’t quite get the gist of it support 
staff will work with you one-to-one to get you through. 

Purchasing Priority Support is easy and you’ll save lots per call if you’re a 
member of Communique Care or Communique Pro. When you call the Microsoft 
Support number you can get through to a Support Sales person from whom you 
can purchase the following types of support: 

• Pay as you go: Purchase a single credit when you call. If you don’t use this, 
or if it’s determined that your problem is covered under Standard Support, 
you won’t be charged. If you do use it you’ll be billed after your problem’s 
resolved. All Communique members get discounts on this. 

• Priority Packs: You can purchase Priority Packs in lots of six - from six to 
96. Once again Communique members get discounts on these, such as the six 
and 12 packs. Owning a Pack means you’ll get support faster when you call as 
you’ll be transferred directly to Support Analysts without the need to 
purchase a credit each time you call. You can also nominate other people who 

are allowed to use your credits. So if you’re running a small 
4 business and three or four of you are using Microsoft Office, 

you could purchase a 12 Pack and spread the support calls 
around on an ‘as needed’ basis. 

• Communique Options: By far the best way to purchase 
support is if you’re a member of the Communique Care or 
Communique Pro programs. Not only do you get five and 15 
Priority credits respectively when you join, you get substantial 
discounts on Priority Packs. And there’s a special Product 
Support phone number for all Communique members that’ll 
mean less time in the queue. 


For Priority Support 
8.00am-8.00pm Monday to Friday (EST) 
Call (02) 870 2133 (Sydney area) or 
I -800 808 532 (outside Sydney) 


Get this info-heavy brochure 

If you’d like a brochure on the definitive way to 
access Microsoft Support then call the Priority 
Support number (02) 870 2133 or 1808 808 632 if 
outside Sydney and press service code 801. It’ll be on 
its way sooner than you can say “I’ve got a problem... ” 
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This software's great, but 
sometimes you just can't get 
it to do what you want it to. 
What a pain! But there is a 
way to solve those vexing 
problems! All you have to do 
is drop a line to the Little Wiz 
who's always ready, keen, 
willing, able and all those 
other "can do" kind of words. 
Address all letters to "Ask the 
Little Wiz" c/o 94-96 Pacific 
Highway, St Leonards, NSW 
2065. Don't forget to include 
your name, address and your 
Mum's or Dad's Communique 
number. See you in the mail! 



Houing Creatiue Writer 
stories to Word 6.0 


DEAR LITTLE WIZ, 

I use Creative Writer. I want to take 
a story I made up in Creative Writer 
and put it in Microsoft Word. Can 
you help me? Anthony lenkim , 

Camden, NSW 

The Little Wiz replies: 

The easiest way to do this is to use 
the clipboard. You don’t have the 
keyboard short cuts in Creative 
Writer to copy things to the clipboard, 
but you can still use the menu items. 
Q First of all open up the story in the 
Writing Studio. 

0 Then mark the text you want to 
copy using the mouse or by 
holding down the shift key and 
using the arrow keys. The text 
should be highlighted when you 
are finished. 



0 Then you need to go to Re-movers 
menu (this is the one with the pair 
of scissors and the bottle of glue). 
Choose the Cut or Copy options. 
These are the first two in the menu 
bar. Cut has a pair of scissors 
cutting a piece of paper and Copy 
is a little camera icon. Either of 
these will put the text you have 
highlighted onto the clipboard. 


O You can then close Creative Writer 
and start up Word for Windows. 

0 When Word is running and you 
have opened the document where 
you want the text, choose Paste 
' from the Edit menu. You will have 
the text from Creative Writer in 
your Word document. 

You can also use the clipboard to 
bring text or images into Creative 
Writer. 

Getting Art Gallery 
Colours Bight 

DEAR LITTLE WIZ, 

I can’t get Microsoft Art Gallery to 
work. I have run Encarta, Dangerous 
Creatures and Haunted House, but 
Art Gallery won’t run. 

Michael Smith, 
Canberra, ACT 

The Little Wiz replies: 

Microsoft Art Gallery will only run if 
it can use 256 colours. Some other 
Microsoft CD-ROM titles will run with 
only 16 colours, but the paintings in 
Art Gallery need all 256 colours. If 
you have a look at your Windows 
Setup in the Main window, you will be 
able to see what your PC is using. 
Look under Display. It should say 800 
x 600 (or some other resolution 
figure) with 256 colours. If it doesn’t, 
try changing the Display driver to one 
that does support 256 colours. Of 
course you must make sure that the 
driver will work with your PC first, 
otherwise Windows won’t work at all. 
If you change the driver you should 
have no problems running Art 
Gallery. Now you can er\joy the 
pictures. 















It's a game actually - but 
instead of hauingto know what 
the answer is before you start 
the idea is to find the answers 
in The Ulorld of People as you 
90. This new sort of game, 
which is called UJise Crackers, 
is all about discotiering how to 
find answers. 

O When you start The World of 
People you are in a spaceship 
looking down on The World of 
People. There are two ways to 
start Wise Crackers. On the left 
side of Thaddeus Pole (Tad for 
short) is a sort of space chicken. 
Clicking on the chicken takes you 
to the game. 

0 The other way to get to the game is 
through the menus that come up 
when you click on Tad. This lets 
you start Wise Crackers from 
anywhere in Explorapedia 



Whatever way you use, Tad asks if 
you want to play Wise Crackers or to 
hear the instructions for the game. 

The aim of the game is to answer five 
questions. However instead of 
answering the questions yourself, you 
use Explorapedia to do it for you. 

The question egg or quegg laid 
by the chicken will ask the 
question. To get the question right, 
you need to find the part of 
Explorapedia where the answer is 
given. So instead of racking your 


brain for the answer just think about 
where you might find the right 
answer. 

0 The answers are not in the 
spaceship. You will find them 
down on the World. There are four 
ways to find the answers to the 
questions. You can click on the 
World and then just wander 
around the World of People until 
you see something that might give 
you the answer. The quegg follows 
you around wherever you go. 

An example might make this 
easier to understand. 

Suppose the quegg asks you what 
the throttle does in an airplane. You 
can go around The World of People 
until you come to the Transport 
Museum. In the Transport. Museum 
you click on the airplane to get more 
detail. Among the words about the 
airplane you will find a section on its 
controls. This part explains what the 
throttle does. You then click on the 
‘Got It’ button on the bottom of the 
quegg. 

This is the best way to find the 
answer because you can always stop 
on the way to investigate anything 
that catches your interest. 

© The other three ways to find the 
answer to a question use the ‘Find 
something’ option in the menu you 
get when you click on Tad. Tad 
then asks you ‘What do you want 
to find?’ 

0 You can choose to go directly to a 
part of The World of People by 
clicking on ‘A scene’ in the next 
menu. You then get a list of all the 
parts of The World of People or 
‘scenes’ that you can visit. You 
click on the one you think most 
likely to answer the quegg’s 
question. Then you have to search 


in the picture forthe topic, that is 
going to give you the answer. 

0 The next way to find the answer 
uses the list of topics. You get to 
this list by first clicking on Tad to 
get the menu. You then click on 
the ‘Find something’. The top 
choice in the next menu takes you 
to the list of topics. 



This is a long list with 180 topics, 
but you can run through them by 
clicking on the ‘More topics’ option. 
You then go directly to the topic and 
search for the answer to the quegg 
question. 

0 The other way to find the answers 
uses the search option. After you 
have clicked on ‘Find something’ 
you choose the ‘A certain word’ 
option. You will then be asked to 
type in a word. Tad then finds as 
many instances of the word as 
possible. You have to choose from 
the list the one that seems most 
likely to have the answer. 



0 If you still have difficulty, each 
question comes with a hint. To get 
the hint, click on the ‘Hint’ button 
on the bottom of the quegg. 

When you have all five questions 
right, Explorapedia will show you a 
cartoon back on the spaceship. This 
is different for each quegg. 

Good luck exploring! 









PRODUCT TUTORIAL 


Using Word 6.0 
to increase your 


revenue 


By Sue Dyson and 
Roger McShane 


Mail merge 
in Word 6.0 
for Windows 
or Macintosh 



Chris Drake 
A practical example - 


WHAT YOU’LL LEARN howmailmer * eworks 

IN THIS TUTORIAL 
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HOW TO CREATE A FORM LETTER BASED ON AN EXISTING DATA SOURCE DOCUMENT 


Armed with Microsoft Word 6.0 for Windows or Macintosh and a 
good customer list you can turn your computer into a powerful 
marketing tool that will help raise your bottom line. In the following 
tutorial a mythical landscaping company, Green Fingers, is celebrating 
10 years in business by offering a special deal to its most loyal 
customers. They can do this because when they set up their 
customer list they categorised customers on a scale of I to 5, where 
5 is the most important and I is the least important. By doing a mail 
merge using Word 6.0 they can send the special offer to all 
customers with the status of 3 or higher. 
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Make your documents look good 

Bad direct mail finds the bin faster 


How a document looks for many 
people is as important as the 
information in it. It may even 
determine whether or not it is read. 
When you’re creating a form letter, 
if you take a little extra trouble 
with the document formatting you 
might just catch someone’s eye and 
stop them consigning it to the 
rubbish bin. 

You could start with the font. 
For most users, the fonts you have 
available are the TrueType fonts 
installed on your computer and any 
fonts in your printer. Whether only 
the TrueType fonts, only the printer 
fonts, or both types appear, 
depends on the TrueType settings in 
the fonts option in the Control 
Panel or the printer driver installed. 

If you’ve installed Microsoft 
Office 4.3, you should have a 
number of TrueType fonts to 
choose from. You can also buy 
packs of TrueType fonts quite 
cheaply. 

A broad way of classifying fonts 
is into serif, sans serif and fancy. 
Serife are the small ‘hooks’ which 
help your eye track across the page. 
Sans serifs fonts are fonts without 
these serifs. The common wisdom 
is to use a serif font such as Times 
New Roman for the main body of 
the text and a sans serif font such 
as Arial for headings. 

By default, Word for Windows is 
set up to use Times New Roman. 
That’s because it’s ideally suited to 
documents with large quantities of 
text on the page. The problem is 
that it is ubiquitous. One way to 
make your form letter stand out is 
to choose something very different. 
You could use Book Antiqua or 


Century Schoolbook, for example, 
both of which are serif fonts. If you 
are really brave, defy common 
wisdom and use a sans serif font 
such as Century Gothic to write 
your letter. 

You can do more than just 
change the font though. By 
experimenting with the font size 
and the line spacing you can create 
different effects. 

O Select some text and format it 
to be 11 points. Change the font 
to something different, for 
example Book Antiqua. 

0 Then, with the paragraphs you 
want to format still selected, 
choose Format Paragraph. 

0 If the Indents and Spacing tab is 
not selected, select it 
The Line Spacing is probably 
Single. Single means that Word will 
make the line spacing slightly more 
than the size of the font. The actual 
amount of extra space depends on 
the font. 

O Change the Line Spacing to be 
At Least and, in At type 15 pt. 
This makes the line spacing 
slightly more than Word would 
normally choose. 

0 If the Spacing After isn’t 5 pt, 
change it. 

This will make the spacing 
between each paragraph slightly 
less than half a line. 

© Choose OK. 

If you print your document, 
you’ll notice the changes are subtle. 
But they will make it look different 
enough to help it stand out from the 
plethora of unsolicited 
correspondence people receive. 


Getting started 

When you mail merge you need 
two documents, a data source 
document and a main document. 

The data source document 
contains the data (in this case, the 
list of names). It is usually stored 
in a table, with a row for all the 
information associated with each 
data record. The very first row in 
the table (which must be right at 
the start of the document) 
contains labels for each type of 
information to be collected. 

In the example below, the 
labels are ‘Title’, ‘Initial’, ‘First 
Name’ and ‘Surname’. There are 
two data records. 

Title Initial First Name Surname 
Ms J Jane Matthews 
Mr A Alan Allwood 

The main document contains 
text and graphics that stays the 
same for all the merged 
documents and ‘place holders’ 
(called merge fields) for 
information that comes from the 
data source document. The 
content of the main document 
varies depending on the type of 
document you are creating. If you 
are creating a form letter, the main 
document contains the text in the 
letter and place holders for the 
name, address and so on. If you 
are creating mailing labels, the 
main document might only contain 
place holders. There is probably 
no other information other than 
what comes from the data source 
document. 

Creating the data source 
document 

If you haven’t already created a 
data source document, you can 
create it at the same time as you 
create a main document. Often, 
though, you’ll already have a data 
source document. In the tutorial, 
we’re going to imagine you already 
have a data source document so 
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that you can see how to attach an 
existing one to a main document. 
In order to simulate the procedure, 
we’ll have to create one first. 

© Create a new Word document 
and insert a table with 8 
columns. 

0 In the first row, type the 
following names (one in each 
cell): 

Title 

Initial 

First Name 

Surname 

Address 

Suburb 

Postcode 

Status 

0 Now enter three extra rows, so 
that your table looks like the 
example shown here. 



Don’t worry if the information 
doesn’t fit nicely. This document is 
simply a container for your data 
You will normally never use it for 
anything other than to enter new 
data records or change existing 

O Save the document, calling it 
NAMES then close it. 

Creating the main 
document 

O Create a new Word document. 
0 From the Tools menu, choose 
Mail Merge. 

You’ll see the Mail Merge 
Helper dialog box. You can 
perform most mail merge 
functions from this dialog box 
including, if necessary, creating the 
data source document. 

Notice that the only available 
option is to Create the Main 
Document. This is step 1 of any 
merge process. 




At this stage you can create a 
New Main Document or you can 
choose Active Window. 

© Choose Active Window to turn 
the new blank document into a 
main document. 

Attaching the data source 
document 

You’re returned to the Mail 
Merge Helper and you are ready to 
do step 2, which is to either create 
or attach the data source 
document. 

© Choose Get Data, then choose 
Open Data Source. 

0 Select your data source 

document called NAMES, then 
choose OK. 

Because the main document 
does not yet have any merge fields 
in it, you’ll see this dialog box: 



0 Choose Edit Main Document 
to create the text for your main 
document and insert the merge 
fields. 



Completing the main 
document 

You’re returned to the main 
document and you can now create 
the letter. Notice that a Mail Merge 
toolbar is now available to help 
you. 

O To create the address at the 
top of the letter, from the Print 
Merge toolbar, choose Insert 
Merge Field. 

Notice that all the place 
holders are listed and that First 
Name is joined by an underscore 
character (_). This has replaced 
the space that is in the data source 
document. 

© Choose Title and you’ll see the 
Title place holder inserted into 
the document. 

0 Type a space. 

© Repeat steps 2 and 3 to add 
Initial. 

© Add Surname then press Enter. 
© Continue constructing your 
letter, inserting merge fields as 
required. 

It should look similar to this. 



0 Save the document and call it 
LETTER. 
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Merging the form letters 

You’re now ready to do step 3, 
which is the merge. If this letter 
was going to ail the customers, 
you could simply click on the 
Merge To New Document or 
Merge to Printer button on the 
toolbar immediately. However, 
because the letter is only going to 
customers with a status of 3 or 
greater you first need to set up a 
query. 

O Prom the Tools menu, choose 
Mail Merge again. 

0 Choose Query Options. 

There are two tabs, Filter 
Records and Sort Records. You 
use Filter records to select a 
subset of the data and Sort 
Records if you want the merged 
documents printed in a particular 
way (for example, in postcode 
order). 

© If the Filter Records tab is not 
at the front, click on it. 

You want to select all records 
where the Status field is greater 
than or equal to 3. 

O In Field, choose Status. 

© In Comparison, choose 
Greater than or Equal. 

© In Compare To, type 3. 

The dialog box should look 
like this: 
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© Choose OK. 


Microsoft Press 

For more information check out 
Microsoft Office Step-by-Step for Windows 
(ISBN 1-55615-648-0 RRP $49.95) 
and The Ultimate Microsoft Office Book 
(ISBN 1-55615-659-6 RRP $49.95). 

Available from your local Microsoft 
Press book reseller. 


You’re returned to the Mail 
Merge Helper. 

Notice that there is now a 
message showing that Query 
Options have been set. 

You could merge from the Mail 
Merge Helper but we’re going to 
do it from the Mail Merge Toolbar. 

© Choose Close. 

You can merge directly to the 
printer or to a new document. 

Many people prefer to merge to a 
document rather than directly to 
the printer because if there is a 
problem part-way through the 
printing, it is easier to return to tihe 
merged document and just print 
the section which did not print. 

Mail Merging 
-a real life 
success story 

Communique last month talked to 
Chris Drake, who runs a 
hairdressing salon in the Sydney 
suburb of Pennant Hills, about how 
he uses a database in Microsoft 
Access 2.0 and the mail merging 
features in Word 6.0 to keep in 
touch with his clients. 

“Microsoft Access notifies us 
each morning about the clients we 
haven’t seen for a while. Then all 
we have to do is touch a button and 
our standard ‘We haven’t seen you 
for a while...’ letter is printed,” 
Drake told us. “When we send out a 
reminder letter to people who have 
visited us but haven’t come back 
we get a five per cent return. It’s 
fantastic to get five per cent of the 
people who have left you back into 
the business from one mail out.” 


© When you’re ready to merge, 
click on the Merge to New 
Document button on the 
toolbar. 

Notice that a new document 
has been created with letters for 
Ms Smith and Mr Johnstone. Ms 
Evans missed out because she was 
not one of the customers with a 
status of 3 or more. 

Of course, any mail merge can 
only be as powerful as the quality 
of the information you store in 
your data source document. Plan 
ahead and you’11 be able to create 
a list that could become one of 
your most important business 



Chris Drake. 


The creation of a client list in 
Access has allowed Le Salon to 
keep in touch with clients on their 
birthdays, clients who haven’t been 
in for a while and clients who are 
due for a perm or colouring. The 
client list has added $20,000 to the 
sale price of the business. Publisher 
is used to keep clients up to date 
with happenings at the salon, to 
offer discounts and to keep clients 
part of the Le Salon ‘community’. 
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Edited by The Wizard 

Ask our very own code sourcer- 
er to wave the wand and bring 
light where there is darkness. 

If you’re bothered by Basic, 
exasperated by Excel or wound 
up by Word, Ask the Wiz. 

Send your problems to: 

The Wiz 
c/oGP01793 
Hobart 7001 


Access 2.0- 

Text Box requires the 

Can Grow to be Yes 

DEAR WIZARD 

I’m responsible for setting up a 
new correspondence indexing/ 
tracking system in my office and 
I’ve chosen Access for this task. 

It’s an excellent product and, once 
I’d been trained in the basics, it’s 
become very easy to use. 

I have one very annoying 
problem, however, specifically 
with Form and Report design. 

I find that every Text Box I create, 

I require the “Can Grow” proper¬ 
ty to be “Yes" - the default for 
this property is “No” and I spend 
a lot of time going to each Text 
Box (in some cases these number 
several dozen at a time), bringing 
up the properties box, scrolling 
down to the “Can Grow” line and 
changing the property. 

So my question is, is there a 
way to change the default for this 
property? If there is, it will make 
my life much easier. ScottLowry> 
Adelaide, SA 

The Wizard Replies: 

There are two or three simple 
techniques that you can use to 
change the property to ‘Can 
Grow’, Scott. For the simplest 
way, cany out these steps: 

■fr Select an existing view, then 
change to either the Form or 
Report Design view. 

^ Select each of the controls that 
you want to change the proper¬ 
ties for. 

To do this, hold down the 
SHIFT key and click on each of 
the controls for which you want 
the property changed. 

"fr From the View menu choose 
Properties if the Properties 
sheet is not already displayed. 


Choose Layout Properties from 
the drop-down list. 

Change the Can Grow property 
from No to Yes. 



will have the property you 
require. This technique has the 
benefit of being easy to imple¬ 
ment. Unfortunately, you’ll have 
to do it all again next time you 
create a form. 

The second technique is to 
change the property of the tool 
that creates the control. Cany 
out the following steps: 

^ Select an existing view, then 
change to either the Form or 
Report Design view. 

Display the Properties sheet 
and the Toolbox. 

^ Select the Text Box tool, then 
change the tool properties. 

Now, whenever you create 
a control, it will take the default 
properties of the tool used to 
create it. 

A futher refinement to this 
technique is to save the Form 
with the name Normal. Now, 
whenever you create a new 
form it takes on all the proper¬ 
ties of the form called Normal. 
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Mail 3.2- 

To catch arriving mail 
DEAR WIZARD 

I’ve just started to use Mail 3.2 
in the office and find it very 
easy to use and a great way of 
eliminating ‘Post it Notes’ with 
urgent messages on my col¬ 
leagues’ PCs. 

Is there a way of keeping a 
mailbox icon or some other 
indicator ‘On top’ of my other 
windows so that I can quickly 
see new arrivals? I’ve tried 
sizing my windows to keep the 
bottom part of the screen free 
to see a minimised mail icon, 
and while this works it’s cum¬ 
bersome. Also, unless I’m at my 
desk when the mail arrives, the 
envelope flash or bell is missed. 

Graham Williams, 
Box Hill, Vic. 

The Wizard Replies: 

Possibly the best result for you 
would be for the Mail window 
to be forced to the front of any 
windows you’re using whenev¬ 
er a mail message arrives. This 
also means that if a message 
arrives when you’re not at your 
desk, the Mail window will be 
sitting on top when you get 
back to your desk. 

To do this you need to 
create a ‘custom command’ and 
store it in Mail’s .INI file. This 
command relies on the pres¬ 
ence of a .DLL file called 
APPEXEC.DLL. You need to 
make sure that it’s located in 
the Windows subdirectory. 

If you have Mail 3.2 then it’s 
located on the Technical 
Reference Server Programs 
disk in the MAILEXTS subdi¬ 
rectory. 

Now carry out these steps: 


if Copy the APPEXEC.DLL file to 
the Windows directory on your 
local machine. 

if Use Notepad to open the 
MSMAIL.INI file. 

if Scroll down to the [Custom 
Commands] section. If it isn’t 
there, create it. 

if Type the following command: 
notify=3.0;;;;appexec. 
dll;<pathname>\msmail. 
exe;0010000000000000; 
where <pathname> is the 
complete path to the 
msmail.exe file. 

if Close Notepad, then restart 
Mail. 

You should now be notified 
whenever mail arrives at your 
workstation. 


0 

Word 6.0 - Status bar not 
displaying correctly 
DEAR WIZARD 

I recently downloaded and installed 
Microsoft Internet Assistant which 
works under Microsoft Word 6.0 
for Windows. After uninstalling it, 

I noticed that my At and Line fields 
in the status bar had gone blank 
How do I get them to display my 
cursor position again, short of 
reinstalling Word. 

Naom Shifrin, 
Sydney, NSW 

The Wizard Replies: 

The answer to this one is 
simple, yet very difficult to 
detect, Naom. You have inad¬ 
vertently turned off background 
repagination. 

You’ll find that if you cany 
out the following steps, it will 
most likely fix your problem. 
if From the Tools menu choose 
Options. 

Click on the General tab. 


if Check the Background 
Repagination option, then 
choose OK 



Now if you move the 
insertion point, you should find 
that the values are displayed in 
the At and Line fields on the 


Word 6.0 -Fontproblems 
with Equation Editor 

DEAR WIZARD 

Sometimes when I try to call up 
the Equation Editor the following 
message appears: 



Once it does appear, I can’t 
create equations properly and I’ve 
resorted to installing Word again. 
Is there any way I can rectify the 
problem without having to 
reinstall the software? 

Kerry Bodini, 
Manly, NSW 

The Wizard Replies: 

You don’t have to reinstall the 
software, Kerry. What this 
message is telling you is that 
the Equation Editor can’t find 
one of its most important fonts. 
One possible reason for this is 
that the font has become 
corrupt or has been deleted. 

All you need to do is rein- 


34 















stall the font rather than the 
software. Carry out the follow¬ 
ing steps: 

■ft Switch to the Program Manager 
and open the Control Panel. 
ft Double-click on the Fonts icon. 

A list of installed fonts is 
displayed. Scroll down through 
the list and you’ll probably find 
that MT Extra is either not 
there or can’t be displayed 
correctly. 
ft Click on Add. 


The Add Fonts window is 
displayed. 



Notice that Windows is the 
currently selected directory, 
however the original font files 
live in the System subdirectory. 
ft Double-click on the System 
folder. 

The fonts that are available 
will be displayed. 
ft Click on MT Extra and then 
choose OK 

The MT Extra font will now 
be installed in the Windows 
directory and hence will 
become available to the 
Equation Editor. 

months describing problems with printing. In each 
case the solution to the problem is to obtain the 
latest copy of the correct printer driver. 

These are available on the Supplementary CD-ROM 
that is distributed with Technet or through Compu¬ 
Serve or Microsoft's Bulletin Board. See page 23. 




Excel 5.0 - 

Page Setup problem 

DEAR WIZARD 

I’m very much enjoying working 
with Excel 5.0 but I’ve encount¬ 
ered one frustrating problem. If I 
select more than one worksheet 
(by whatever method) and then 
the Sheet category in Page Setup, 
I’m unable to access the Print 
Area, Rows to Repeat at Top or 
Columns to Repeat at Left, boxes 
as they are “greyed-out”. 

I can edit the selected print 
areas, rows or columns in one 
worksheet at a time but, even using 
a macro, this is rather tedious and 
time-consuming. Is there any way 
around this difficulty? 

The Wizard Replies: 

This is by design, Ian. The 
reason is that each sheet can 
have a different print area as 
well as a different heading 
arrangement 



Excel 4-0 - 
Importing data 

DEAR WIZARD 

I regularly analyse data that’s been 
collected by a data recorder in 
the field. It records times (every 
fifteen minutes in this case), 
currents and voltages. The data is 
transferred to my PC as a comma 
separated file. 

My problem is that when I read 
it into Excel 4.0, all the data 
appears in column A. It isn’t 
separated out as I want into 
columns A, B and C. 

Is there anything I can do to fix 
the problem? I would prefer a 
solution that doesn’t involve 
writing a macro if possible. 

Mark Tedusci, 
Albury, NSW 


The Wizard Replies: 

If this happens to you, Mark, 
you can very quickly separate 
the data elements using the 


powerful Parse command. 

Assume that you have the 
following values in Al, A2 and 
A3: 

09:30,210,8.6 

09:46,217,8.9 

10:00,216,8.8 
ft Highlight the data 
ft From the Data menu choose 
Parse. 

The Parse window is 
displayed. 



Notice in the Parse Line 
field that there are square 
brackets around all the data 
The secret for success here is 
to put square brackets around 
the data elements that you want 
to separate out. 

ft Change the Parse Line so that 
there are square brackets 
around each data element. 



ft Click OK and check that the 
data has been parsed correctly. 
Note: It’s even easier if you 
add the Smart Parse option to 
the Data menu. To do this, carry 
out the following steps: 
ft From the File menu choose 
Open. 

ft Locate the add-in Flatfile.XLA 
which is usually located in the 
Excel4\Library folder. 
ft Choose OK 

Now when you click on the 
Data menu you’ll see an extra 
option called Smart Parse. 
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Edited by 
Sue Dyson 
and 

Roger McShane 


GET YOURSELF A T-SHIRT! 

All suppliers of Hot Tips published in 
Communique get a T-shirt. 

Address your tips to 

Hot Tips, GPO 1793 Hobart 7001. 

Of course, you must be a member, so 
please include your Communique numb 



WORD 6.0 - 
PATTERN MATCHING 

I often receive files in plain 
ASCII text format, which have 
to be converted into a properly 
laid-out document. Part of this 
task involves removing the end- 
of-paragraph symbol from 
within a paragraph, so that the 
paragraph will re-format 
automatically to the width of 
the document. However, the 
end-of-paragraph markers that 
appear between paragraphs 
must be retained. 

It’s possible to use some 
special features of the Pattern 
Matching option of the Replace 
command to assist in this task. 

Looking carefully at the text 
it’s possible to establish a 
replacement rule that applies to 
the vast majority of the text. It 
is - “If an end-of-paragraph 
mark is immediately followed 
by a lower-case letter, then 
replace it with a space.” If this 
rule could be applied to the 
document, only a little addition¬ 
al cleaning-up would be 
required in order to get it into 
the required format. 

Search and Replace using 
pattern matching is an obvious 
candidate for this job, but the 
problem is that when pattern 
matching is used, the end-of- 
paragraph character (which is 
usually expressed as A p) isn’t 
available as a special character 
for searching. The way around 
this restriction is to search for 
the character using its ASCII 
code, which is 13. (The use of 
the ASCII code of a character is 
not documented in the on-line 
help for the Replace with 
Pattern Matching command, 
but it appears to work reliably.) 


The code to indicate an ASCII 
character search is A 0nrm 
where nnn is the ASCII code for 
the character. 

For each occurrence of the 
search string - an end-of- 
paragraph mark followed by 
any lower-case letter - we want 
to replace the end-of-paragraph. 
mark with a space, but leave 
the letter undisturbed. This is 
achieved by using an expres¬ 
sion in the Replace With box 
that uses the replace operator, 
another poorly documented 
feature of the Replace with 
Pattern Matching command. 

The replace operator (\num, 
where num is a number) is 
described as a method for re¬ 
ordering the expressions 
specified in the Find What box, 
but it can also be used to select 
parts of the search string for 
use in the replace string. In this 
example, we’ll use it to replace 
the lower-case letter. 

To achieve this, the Find 
What box will have two expres¬ 
sions, one for an end-of-para¬ 
graph marker and one for any 
lower-case letter. The Replace 
With box will contain a single 
space (to replace the end-of- 
paragraph marker) and the 
expression \2 to indicate that 
the lower-case letter should be 
replaced undisturbed. Separate 
expressions are identified using 
parentheses - “( )”. 

Therefore, Find What will 
be “( A 0013)([a-z])” and Replace 
With will be “ (\2)” (NB: that’s 
space, open parenthesis, 
backslash, two, close parenthe¬ 
sis). This means “Find each 
occurrence of a carriage-return 
followed by any lower-case 
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letter, and replace it with a 
space followed by the lower¬ 
case letter that was found”. 


Just what was needed to 
convert the text file into the 
required format , eff Richards _ 

Macquarie Centre, NSW 


WORD 6.0 - LINKING TEXT 

If you’ve linked a selection of 
text in one Word 6.0 for 
Windows document to another 
document using the Edit Paste 
Link feature, any changes you 
make at the end of the source 
text won’t be updated in any 
documents to which it is linked. 

You can overcome this 
problem by ensuring that when 
you select the text you’re going 
to copy and link, you always 
include a space at the end of 
the selection. If there isn’t one 
there to select, you’ll have to 
add one! 

When you do the paste link, 
the space will be pasted as well. 

If you make any changes at 
the end of the linked text, make 
sure you position the insertion 
point to the left of the last space. 
Then, the changes to text will be 
reflected in the links. 

Because of the risk of 
deleting the space at the end of 
the linked text or not position¬ 
ing the insertion point in the 
correct place, it’s a good idea to 
view the space characters when 
you’re editing. To do that, 
choose the Tools Options 
command. In the View tab, put 
a check mark beside Spaces in 
the Nonprinting Printing 
Characters section. 

Kaye Priem, 
Baranduda, Vic. 



PUBLISHER 2.0 - USING 
SWITCHES WHEN 
LAUNCHING PUBLISHER 2.0 

As a user of Microsoft 
Publisher 2.0, I’m sick of the 
initial introductory screen 
display asking me whether I 
want to open a file, use a 
template, page wizard, etc. 

I just want to go straight to a 
virgin page and start work. The 
manual doesn’t appear to 
document how to do this. 
However there’s a very easy 
way. 

O In Program Manager, select 
Publisher (clicking once on it is 
the easiest way to select it). 

0 From the File menu choose 
Properties. 

The command line will be 
something like 
C:\MSPUB\MSPUB.EXE. 

0 At the end of this line, type a 
space then type the switch lb 
(i.e. the command line box will 
now contain 

C:\MSPUB\MSPUB.EXE /b). 

The dialog box should look 
like this: 



This switch suppresses 
Publisher’s introductory display 
and speeds up the entry to the 
program considerably. You are 
presented with a blank page 
and are ready to start work. 


If you always use the same 
template, there’s also a switch 
you can use to load it automati¬ 
cally. Publisher will by-pass the 
introductory screen display and 
load the template. Use the 
above instructions, but use the 
It switch instead of /b, and add 
the name of the template you 
wish to load. For example, to 
load a template called MAE¬ 
STRO.PUB every time you 
launch Publisher, make the 
command line: 

C:\MSPUB\MSPUB.EXE /t MAESTRO.PUB. 

I understand there’s also a 
Av switch which will load a 
Page Wizard automatically, but 
I’ve been unable to make this 
work successfully, as it seems 
Publisher is looking for a 
defined area to execute the 
wizard in. 

Command line switches can 
add great productivity to any 
user—power users or novices. 

Perhaps Microsoft may be able 
to add a full list some time in 
the future of all available 
command line switches as they 
don’t appear to be documented 
in the manual. 

Brett A Cupitt, 

Lake Cathie, NSW 

Editors’ Note 

You’re right about the/w 
switch, Brett. 

To have Publisher open and 
launch a specific PageWizard 
such as the Business Card and 
Letterhead design assistant, 
use 

mspub. exe /w mspg- 
busi.wiz 

where mspgbusi.wiz is the 
name of the PageWizard 
design assistant file in the 
MSPUBPAGEWIZ directory. 
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Canon’s new Plug ’n Play LBP can be 
30% to 200% faster than ordinary GDI lasers 


Almost a quarter of century ago Canon invented the desktop LBP®. 

We’ve been improving it ever since, which is one reason we’ve made more engines than all other 
manufacturers combined. 

The most recent development is one of our most advanced lasers ever. The Canon Plug ’n Play LBP using 
the Windows Printing System. 

It not only outperforms conventional page description language (PDL) models, it runs rings around “clone 
GDIs”, offering significant improvements in both Return to Application and total print time. 

Clone GDI’s vs. Canon’s Windows Printing System 

GDI lasers use your computer’s “screen draw interface” to provide graphic information directly to the printer. 

This eliminates a major bottleneck in the printing process - the need for a page description language. So 
your application doesn’t need to “translate” data before the printer can understand it. 

However, there is a large difference between the clones, and the real thing. That’s because the clones, while 
using GDI, don’t use the Windows Printing System. 

The Windows Printing System 

It is incorporated in Wndows ,M (3.1 & later) and 
used under license in the firmware of the LBP- 
430W. This permits the computer and printer to 
share resources such as CPUs and RAM from 
both devices. 

The system also incorporates four printing sub¬ 
tasks which can then be allocated to the “best equipped device”. 

System fonts such as True Type™ are processed by the computer, since it 
has the faster CPU and the fonts already reside in Windows. And speed is 
further enhanced because a character which has been generated once is 
“cached” for faster retrieval. 

Meanwhile, the printer might be generating lines, fills or performing 
some other function - while talking back to the Windows Printing System 
to help determine optimum performance. 

The advantages are quite clear. The Canon LBP-430W, with a 4PPM 
engine, can be 30% to 200% faster than a clone GDI using a 6PPM engine. 

If you would like more information on the personal laser guaranteed 
to talk back to Microsoft, give Canon (not Microsoft) a call 1 800 021 167. 




Canon Australia PtyLtiACN 005 002 951. LBP, Canwt and the Canon logo are registered trademarks of Canon Inc.; Microsoft, the Flag logo and Windows 3.11 are 


rks and Windows is a trademarks of Microsoft Cotp.; True lype is a 
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of the month 


Offer 


Show everyone what you can do on your PC! 
Hey, why not show the whole world! 
Whether you’re into presentations or you’re 
just an exhibitionist at heart, take a squiz at 
our member benefit this month. 

The nFinity pll5 portable multimedia 
projector will help you display your ideas to 
the full. It will take the wonderful things 
you’re doing on your computer and display 
them as an image of up to 3.7m diagonally. 
It’s on offer to Communique members at a 
discount of 28 per cent 

There are heaps of features packed into 
this portable box of tricks, including built-in 
speakers for stereo sound and support for 
video, so you can take advantage of any 
multimedia facilities you’ve got on your 
computer. The nFinity uses a 410 watt 
halogen lamp and supports 16.7 million 
colours. This projector is for PCs or Macs 
and there’s just one cable to connect to 
either. The nFinity is only 8 kg and pretty 
small too (38 x 30.6 x 15 cm), so it’s easy to 
carry around. 


future 


So jump on the phone! 


The nFinity pi 15 projector is 
available to Communique 
members at a discount of 28 per 
cent It normally sells for 
$ 15,595.00 (plus sales tax) but the 
price to Communique members 
is only $11,199.00 (plus sales tax 
if applicable). The offer is valid ’til 
June 30. For more information 
contact Advanced Visuals. 

Victoria-(03) 432 8180 or fax 
(03)432 8185. NSW and other 
states - (02) 817 5455 or fax (02) 
817-4644. 


Tech info 


Using the nFinity pi 16 
projector isn’t a hassle. It can 
support simultaneous inputs 
from two computers, two 
video sources and it has dual 
stereo sound inputs. The 
projector has its own keypad 
with a back-lit display, so you 
can control these 
things easily when 
it’s in action. 

The lens is 
retractable and the 
whole unit comes in a 
hard shell carry case, 
so it’s durable enough 
to travel almost 
anywhere you have to 
go. When you get 
there, the nFinity can 
be ceiling-mounted, set 
for rear projection or 
left self-standing. 
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Order Form 


for Microsoft Upgrade Products, 
Membership Subscriptions & Renewals 


Please PRINT your NAME AND ADDRESS details: 

Mr □ Mrs □ Ms □ Miss □ Other_Surname_ 

Given Name_Company (if applicable)_ 

Position_Street Address_ 

Suburb_State_Postcode. 

Daytime Phone ( )_Evening Phone ( )_Fax ( )_ 

My COMMUNIQUE NUMBER is | | | | | ] \ | Please indicate if the above is a new address: □ 

Please leave out the zeros at the front of your membership number. 


To ORDER Microsoft UPGRADE PRODUCTS: 

If you need, help filling in the following details , please refer to the upgrade information tables at the back of your magazine. Be sure to check the product 
number is correct and the price you’re quoting is taken from the ‘Communiqud price’ column. 


Product 

Disk Size 

Part No. 

Price 

Quantity* 

Sub Total 



















If you would like to order more than 3 upgrades please make a photocopy of this form. 

★ Please add the $9.95 postage and handling fee to your total amount if you are not a member of Communique or your order value is less than $100. 

* An individual Communique member is only entitled to upgrade one copy of each application installed on his/her computer at the discount price. 

My SIGNATURE verifies that I own a previous version of the product(s) which I am upgrading. 

Please note, only members or renewing members are not required to return original diskettes. 

Postage & Handling 

$9.95* 

Total Upgrades 

$ 


Membership SUBSCRIPTONS: 

I wish to join: 

□ Communique $40, □ Communique Care $99, □ Communique Pro $299 $ 

OR: 

Membership RENEWALS: 

I wish to renew my annual membership: 


□ Communique $40, □ Communique Care $99, □ Communique Pro $299 $ 

OR: 

Membership UPGRADES: 

□ I wish to upgrade my current $40 membership to Communique Care, my $59 payment is enclosed, $ 

□ I wish to upgrade my current $40 membership to Communique Pro, my $259 payment is enclosed, $ 

□ I wish to upgrade my current $99 membership to Communique Pro, my $200 payment is enclosed. $ 


PAYMENT Details: 

I would like to pay by □ Bankcard 

□ Diners Club 

Credit Card Number: 

□ Visa □ Mastercard □ Amex 

□ Cheque □ Money Order 

1 1 1 1 1 i .1 _l_ I _ 1 _ 1 ExnirvDate: / 

Cardholder’s Name: 

Cardholder’s Signature: 



Please SEND, FAX or CALL your ORDER through to: 

Microsoft Communique, Locked Bag 58, North Ryde NSW 2113 

Ph: (02) 870 2111, or 1-800 257 253 (if you’re outside Sydney), Fax: (02) 870 2285 

Please allow 4 weeks for delive 7 of your order, and/or your Communique membership card. Membership available in Australia only. 

THANK YOU FOR YOUR ORDER. 


CB0695 











































COAMJNIQUE 



Over $200 worth of savings for only $99! 

Benefits include: 

Up to 5 x Desktop problems solved via our 1-800 
Hotline (that’s $175 of value right there!) 

Up to $30 off Microsoft application upgrades 
Monthly issues of Microsoft Communique 
magazine 

20% off Drake and Citidata training at selected 
centres (see Directory) 

10% ofFMicrosoft Press books at Dymocks, 
University Co-op Book Stores and selected outlets 
Access to HotFax information service 
Quarterly Tips & Techniques supplement 
Access to Communique Technical News 
via HotFax 

Professional support calls at $85 instead of $200 
10% discount on MSDN level 1 (only $395) and 
15% off MSDN level 2 (only $765) 

20% discount on TechNet - only $395 
Access to the Microsoft Connect dial-up service 
(see Directory) 

Exclusive Communique magazine binder at only 
$15 + postage and handling 
Invitations to leading industry events. 


COAMJNIQUE B 

I Basic membership costs only $40 

I Benefits include: 

I Monthly issues of Microsoft Communique 
I magazine 

I Up to $30 ofFMicrosoft application upgrades 
I Priority Desktop support calls at $25 instead of $35 
I 20% off Drake and Citidata training at selected 
I centres (see Directory) 

I 10% off Microsoft Press books at Dymocks, 

I University Co-op Book Stores and selected outlets 
I Access to HotFax information service 
I Quarterly Tips & Techniques supplement 
I Access to Communique Technical News 
La HotFax 

I Professional support calls at $100 instead of $200 
I Access to the Microsoft Connect dial-up service 
I (see Directory) 

I Exclusive Communique magazine binder at only 
I $15 + postage and handling 
I Invitations to leading industry events. 


COMMUNIQUE 

MEMBERSHIP 

BENEFITS 

COAMJNIQUE B 

Up to $3000 worth of savings for 
only $299! 

Benefits include: 

Up to 15 x Desktop problems solved via our 1-800 
Hotline (that’s valued at $525!) 

Dedicated support representatives for requests 
lodged by fax, letter or Connect 
Discounted Professional product calls at $65 
instead of $200 

Subscribe to Microsoft TechNet CD-ROM 
resource for $250 instead of $495 
Access to MSDN information resource Level 1 at 
$350 (saving $90) or Level 2 at $720 (saving $180) 
When you subscribe to MSDN, you can buy a 12 
pack of Professional support for $350, giving you a 
saving of over $2,000 

Up to $30 ofFMicrosoft application upgrades 
Monthly issues of Microsoft Communique 
magazine 

Quarterly advanced version of the Tips & 
Techniques supplement 

20% off Drake and Citidata training at selected 
centres (see Directory) 

10% ofFMicrosoft Press books at Dymocks, 
University Co-op Book Stores and selected outlets 
Access to HotFax information service 
Receive Communique Technical News 
via HotFax 

Access to the Microsoft Connect dial-up service 
(see Directory) 

Exclusive Communique magazine binder at only 
$15 + postage and handling 
Invitations to leading industry events 


For more information 
on the full listing of 
Communique 
member benefits, 
call (02) 870 2111 
or 1-800 257 253 if you’re 
outside Sydney. 









Our connections give you 


In search of the 

ergonomically 

correct. 


jl. What does the area occupied by your desktop 

look like? Is it cramped, with nowhere to put 
the manuals and disk boxes? Do you bang your 
knees on misplaced shelving. Where’s your 
>5 * mouse pad now? 

The K-2 Multi-Micromaster is the latest, adjustable, 
ergonomically designed workstation. Developed and 
made in WA, the workstation has proved popular with 
many, including RSI sufferers. It has 25 different 
positions which can be manipulated without the need 
for cumbersome levers and knobs. It has an 
independently adjustable mouse pad area, so reaching 
for the mouse won’t aggravate or promote discomfort. 

Communique members will receive a discount of 
20% on the K-2 Multi-Micromaster workstation. 

It usually sells for $645, but our member’s price is $516. 
This offer is valid until August 31,1995. 


>n (09) 314 2722 or fax 


>n (09) 314 21 


ran 


Sometimes you just 
want some fun. Even 
^ road warriors, those 
devotees of the laptop aren’t 
working all the time. But what if 
you don’t have the game port for 
the game? How do you keep up 
the air time in flight simulation 
games? 

The answer to these 
questions is the Notebook 
Gameport. This self-contained 
external game card will do away 
with the woes of game fanatics 
who have been joystick-deprived! The Notebook 
Gameport provides a quick connection for a joystick or 
similar and is supported by leading simulation 
applications. It’s not just for the laptop users though - 
desktop PCs can use the gameport as an alternative to a 
game card, especially if card slots are in short supply. 

Communique members can pick up the Notebook 
Gameport for a 22% discount (on the RRP of $89.95) for 
$69.95. This offer is valid until August 31,1995. 

For more information, contact PC Aviator on (03) 532 8258 or fax 
them on (03) 532 8916. 


more benefits 





Not in Dictionaix: |< 





3 1 Uvo., Ifto—M I 
| Ch»g, II Ch»geA| | 

31.Jg_JL*ggLJ 

’ Add tfo.il. To: ] 

CUSTOM-DIC y 

i 

| AutoCoirect | | 

a*-™ 1 1 

J Lssi-J L. 1 


J 



You mean you can’t spell 
bendroflumethiazide? 


Look up any medical textbook and you will 
find some of the most exotic spellings in the 
English language. It’s little wonder ‘med’ 
students, doctors, surgery staff and hypochondriacs tear 
out their hair just trying to spell check. 

Grebin’s Medical Word List has 40,000 of the latest 
medical words and terms such as anorexia and 
bendroflumethiazide. It’s set up to load into Microsoft 
Word 6.0 to check the spelling in your documents 
automatically. This list is used in government 
departments, hospitals, pharmacies, surgeries and 
universities - anywhere you may come across an 
assortment of ailments. 

Communique members can take advantage of a 
special 23% discount and purchase Grebin’s Medical 
Word List for $129 instead of $169. This offer is valid 
until June 30,1995. 


e inform 


ct Softwc 


m (02) 419 7455 or fax them on (02)419 7391. 
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COMMUNIQUE 



Step inside 
your new Office 


Swap ’til 
you drop 

Are you using some 
software that just ‘does 
the job’? While 
everything works just 
fine with it, don’t you 
sometimes think there 
must be something 
more? Well, friends, 
there is. 

The Microsoft 
products on these pages 
are super powerful and 
give you maximum 
control over all of your 
computing - whatever 
the info you’re dealing 
with. 

The Microsoft swap 
program gives you the 
opportunity to grab the 
top-of-the-line software 
at an upgrade price. If 
your shelves are stacked 
with all the other 
programs you’ve tried, 
here’s the chance to 
relieve some of that 
weight! Take a look at 
this month’s upgrades 
and see what’s available 
- there’s a whole heap! 
You simply fill out the 
upgrade order form and 
send it in with the 
original disks of your 
current software (refer 
to page 45). 


The world of business is changing. Today it’s ideas that count. The old power 
structure is falling away. Ideas are now the powerbase and those moving up are 
out there looking for them. 

A personal computer powered with Microsoft Office or Office 
Professional has become the essential tool for anyone in business who 
needs the time to develop those ideas. 

Whether you need to present your ideas professionally, get the words 
down right, make sure the sums add up or just exchange your ideas with 
the people you work with, Office makes it easy to create and get your 
_ work done. Office unleashes the power to really do things your way. 
Existing users can upgrade to Office 4.2 for Windows or Macintosh for just 
5 (that’s just $395 for Communique members). Or if you’re using a 

competitive word-processing, business graphics, spreadsheet package 
with a price greater than $400, you can swap to Office 4.2 for $545 ($515 
for Communique members). 

If you’re using any version of Word, Excel, Access, PowerPoint or 
Office for Windows and want to step up to Office Professional 4.3 for 
Windows, upgrading costs just $540 (that’s $510 for Communique 
members). Or if you’re using a competitive word-processing, business 
graphics, spreadsheet package with a price greater than $400, you can 
- 1 swap for $660 ($630 for Communique members). 


More for number crunchers ^ 

Don’t spread yourself too thin with the spreadsheet program you’re using. If it 
isn’t the most popular software for Macintosh and Windows then it’s not Excel. 

And if it isn’t packed with time and labour-saving tools, it’s not up to scratch. 

You don’t have to be an existing user to get the best upgrade 
price, just swap what you’re already using. Excel 5.0 helps you find 
the meaning behind the numbers. There are tools like AutoFill - 
if you type January, it fills in the rest of the year. The same idea is 
behind AutoFormat and AutoSum. Your time working out the 
spreadsheet is reduced to a few simple clicks, and an instant 
update is as easy as a Drag and Plot. 

Any competitive spreadsheet program worth over $400 can be 
swapped for Excel 5.0 for just $200 ($170 for Communique 
members). Existing users of Excel don’t miss out either, the 
upgrade price is $200 ($170 for Communique members). 
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Upgrades 

Save u| 

d to $ 30 * 

r 



Word of mouth 

When you want to communicate, the only thing 
between you and the rest of the world is your ' 

word processor. That’s why Microsoft Word 6.0 
has been made easy yet powerful enough to , 

push your message as far as you want. 

If the message you’ve been tapping out isn’t 
being heard, then trade- 
up! Users of different 
word-processing 
software can still make 
a grab for the best in 
the biz. 

There’s a lot of power 
packed into the Word 
program, one button can 
improve your work 
habits and the look of 
your documents. Click 
the AutoFormat button and Word will automatically 
apply colours, headings, point sizes and fonts. 
Drawing tools, Format Painter, tables, frames, drop 
caps, spelling and grammar checks, and thesaurus 
are all there in Word 6.0 to make life just that much 
easier. Microsoft IntelliSense watches what you’re 
doing, offering you time-saving hints or completing 
the task on your behalf. There’s also the Mail Merge 
Wizard that will lead you through the steps to 
mailing the same letter to any number of different 
people, trouble-free. 

Simply swap any competitive word-processing 
package with a RRP of over $400 and Word 6.0 for 
Windows or Macintosh will be yours for $200 (that’s 
$170 for Communique members). Existing users of 
any version of Word can upgrade for only $200 ($170 
for Communique members). 


To order, fill in the form 
between pages 40 and 41 
or phone the Sales 
Information Centre on 
(02) 870 2111 or 
1-800 257 253 if outside 
Sydney. 


Hey, there’s hundreds 
of new things in 
there! 

Microsoft Bookshelf ’95 

The voice seems vaguely familiar. Could it be 
an ex-US president? Or some old two-bit 
actor? Hard to tell...better load up the latest 
and greatest version of Microsoft Bookshelf, 
the complete CD-ROM based desktop reference library. Now 
the next time you try to win a super prize on one of those 
radio quizzes, you’ll be ready. 

Microsoft Bookshelf ’96 is the most complete reference 
source available and now has eight popular reference works, 
all fully updated, including the latest edition of the American 
Heritage Dictionary of the English Language, the World 
Almanac and Book of Facts, Roget’s Thesaurus, a 200,000 
definition dictionary, an atlas, a concise encyclopaedia and 
two books of quotations. 

And unlike traditional bookshelves, Microsoft Bookshelf 
’95 talks to you and sings and even dances a little, with 80,000 
spoken pronunciations, more than 60 pieces of explanatory 
animations, national anthems from countries around the 
world, flags, photos and a powerful QuickShelf search engine. 

Upgrade now for just $100 or, if you’re a Communique 
member, $70. 


Power networking is 
the key to success 

Windows NT Workstation 

The new Microsoft Wmdows NT 
Workstation is now the most powerful 
desktop operating system for your most demanding 
needs. Run high-end, 32-bit applications in a secure, 
multi-tasking environment for personal productivity, 
software development, engineering, financial analysis, 
scientific and business critical tasks along with other 
Microsoft Wmdows and MS-DOS based software. Tb get 
started with Windows NT Workstation we recommend 
16Mb of memory although it will run fine in 12Mb. 

For the first half of 1995 you have the chance to 
upgrade your Microsoft Windows or Wmdows for 
Workgroups operating system (versions 3.1 or 3.11 of 
both) to Microsoft’s Windows NT Workstation 3.6 for 
just $199. The offer ends on June 30,1995. 
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COMAUNIQUE 


Upgrades 


Save up to $30* 


Part numbers relate to 3.5" disks unless other¬ 
wise shown as: ■ 5.25" disk • CD-ROM 


Microsoft Access 2.0 (CCP)' 6 

From Version: Access 1.0 or 1.1 
Part number for Windows: 077-051-208A 
Upgrade Price: $200 

Communique Price: $ 170 

Microsoft Access Developers Toolkit 2.0 
From Version: Access Distribution Kit l.l 
Part number for Windows: 077-751-200A 
Upgrade Price: $295 

Communique Price: $265 

Microsoft Bookshelf 1995 
From Version: 1991, 92, 93, 94 
Part number for Windows: 086-052-023 • 
Upgrade Price: $ 100 

Communique Price: $70 

Microsoft Cinemania 1995 
From Version: 1992 or later 
Part number for Windows: 194-052-010A • 
Upgrade Price: $70 

Communique Price: $40 

Microsoft Encarta 1995 
From Version: 1992 or later 
Part number for Windows: 196-052-01 IA • 
Part number for Mac: 196-088-003A • 

Upgrade Price: $100 

Communique Price: $70 

Microsoft Excel 5.0 (CCP) 2 
From Version: 1.0-4.0 
Part number for Windows: 065-151-500A 
065-I50-500A* 

Part number for Mac: 065-096-688A 

Upgrade Price: $200 

Communique Price: $170 

Microsoft FoxPro 2.6 Standard Edition 


Part number for MS-DOS: 215-895-020 

215-899-020* 

Upgrade Price: $90 

Communique Price: $60 

Microsoft FoxPro 2.6 Professional Edition 

Part number for MS-DOS: 2151095-260A 

Part number for Mac: 2151096-260A 

Upgrade Price: $529 

Communique Price: $499 

Microsoft FoxPro 2.5 Professional to 2.6 
Professional for Macintosh 

From Version: FoxPro for Macintosh Professional 2.5 
Part number for Mac: 2151096-020 

Upgrade Price: $130 

Communique Price: $ 100 

Microsoft FoxPro 2.5 to 2.6 Distribution 
Kit upgrade 

From Version: FoxPro Distribution Kit 2.5 
Part number for MS-DOS: 215-695-020 

215-699-020* 

Upgrade Price: $90 

Communique Price: $60 


Microsoft Visual FoxPro 3.0 Std Edition 

From Version: FoxPro Standard 2.x 
Part number for Windows: 215-051-300A 
215-052-300A • 

Upgrade Price: $ 189 

Communique Price: $159 

Microsoft Visual FoxPro 3.0 Pro Edition 
Part number for Windows: 215051-300A 
2I5052-300A* 

Upgrade Price: $419 

Communique Price: $389 

From Version: FoxPro Standard 2.x 


Upgrade Price: $489 

Communique Price: $459 

Microsoft Mail 3.1 for AppleTalk Server 

From Version: 2.0 or 3.0 
Part number for Mac: 067-096-310A 

Upgrade Price: $ 195 

Communique Price: $165 

Microsoft Mail Remote Client 3.2 for 
Windows 

From Version: Microsoft Mail 2.x 

or 3.0 Remote Client for MS-DOS 
Part number for Windows: 068-250-320A 

Upgrade Price: $90 

Communique Price: $60 

Microsoft Mail 3.0 Remote Client for 
MS-DOS 

From Version: Microsoft Mail 2.x 

Remote Client for MS-DOS 
Part number for MS-DOS: 068-299-300A 

Upgrade Price: $90 

Communique Price: $60 


Microsoft Mail 3.2 for PC Networks Server 

From Version: Microsoft Mail 2.1C 

or 3.0 for PC Networks Server 
Part number for Windows: 068-195-320Z 
Upgrade Price: $329 

Communique Price: $299 

Microsoft Money 3.0 
From Version: 1.0-2.0 


Part number for Windows: 105-051-300AA 
Upgrade Price: $55 

Communique Price: $25 

Microsoft Mouse Driver 10.0 


Part number for Windows: 135-095-335BL 
Upgrade Price: $30 

Communique Price: $20 

Microsoft Access 2.0 upgrade for Office 
for Windows (CCP) 7 

From Version: Office for Windows 4.2 Standard Edition 
Part number for Windows: 077-051-208A 
Upgrade Price: $145 

Communique Price: $ 115 

Microsoft Office 4.2 (CCP) 7 

From Version: Office 1.0 - 3.0, Word, Excel, 

or any version of Works (~b) 

Part number for Windows: 021 -051 -462AA<'»> 

021 -051 -463AA<~ b > 

Part number for Mac: 021-096-425AA 

Upgrade Price: $425 

Communique Price: $395 


Microsoft Office Professional 4.3 for 
Windows (CCP) 7 

From Version: Office 1.0 - 3.0, Word, Excel, 

PowerPoint or Access (see -a), 
or any version of Works (~b) 
Part number for Windows: 269-051 -436AA<' > > 
269-051 -437AA<~ b > 
Upgrade Price: $540 

Communique Price: $510 

Microsoft PowerPoint 4.0 (CCP)'" 1 
From Version: 2.0 - 3.0 
Part number for Windows: 079-051-427A 
Part number for Mac: 079-096-405A 

Upgrade Price: $200 

Communique Price: $170 

Microsoft Project 4.0 (CCP)' 5 


Part number for Windows: 
Part number for Mac: 
Upgrade Price: 
Communique Price: 


076-051-I20A 

076-096-040A 

$250 

$220 


Microsoft Publisher 2.0 

From Version: l.x 

Part number for Windows: 164-051-200Z 
164-050-200Z ■ 

Upgrade Price: $ 120 

Communique Price: $90 


Microsoft Publisher for Windows 
Licence Pack** 


Part number for Windows: 1644050-200A (MLP) 
Upgrade Price: $ 100 

Communique Price: $70 

Microsoft Windows 3.1 

From Version: 286, 386, 2.1 - 3.0 
Part number for Windows: 050-031-628A 
050-030-578A* 

Upgrade Price: $ 100 

Communique Price: $70 


Microsoft Windows 3.11 for 
Workgroups Add-on 

From Version: Windows 3.1, 

Windows for Workgroups 3.1 
Part number for Windows: 207-651AV311 
Upgrade Price: $ 119 

Communique Price: $89 


Microsoft Windows NT Workstation 3.5 

From Version: Windows NT version 3.1 
Part number for Windows: 236-074-380A 
Upgrade Price: $ 197 

Communique Price: $ 167 


Microsoft Word 6.0 for MS-DOS 

From Version: Word 1.0-5.5 for MS-DOS 
Part number for Windows: 034-095-600AA 
034-099-600AA ■ 
Upgrade Price: $ 105 

Communique Price: $75 


Microsoft Word 6.0 (CCP)' 1 

From Version: Word 1.0 - 2.0 for Windows, 
1.0-6.0 for MS-DOS 
1.0-5.1 for Mac 

Part number for Windows: 059-151-112AA 
Part number for Mac: 034-096-768AA 

Upgrade Price: $200 

Communique Price: $170 


44 








Upgrades 



Save 

up to $30* 


Microsoft Works 3.0 (CCP)' 3 

From Version: Works for MS-DOS 1.0 - 3.0 
Works for Windows 2.0 

Part number for Windows: 070-051-303AA 
070-050-303AAB 
070-052-300AB 

Upgrade Price: $ 120 

Communique Price: $90 

Microsoft Works 4.0 for Macintosh (CCP) 3 

From Version: Works for Mac 1.0 - 3.0 
Part number for Mac: 070-096-410AA 

Upgrade Price: $120 

Communique Price: $90 

Microsoft Works 3.0 Licence Pack** 

From Version: Works for MS-DOS 1.0-3.0, 

Works for Windows 2.0 

Part number for Windows: 0704050-300A (MLP) 
Upgrade Price: $100 

Communique Price: $70 

Microsoft Works 4.0 for Macintosh 
Licence Pack** 

From Version: Works for Mac 1.0-3.0, 

Part number for Mac: 0704096-400A 

Upgrade Price: $ 100 

Communique Price: $70 

Microsoft Works 3.0 for MS-DOS 
From Version: 1.0 - 2.0 for MS-DOS 
Part number for MS-DOS: 070-295-300Z 
070-299-300ZB 

Upgrade Price: $ 105 

Communique Price: $75 

Microsoft Works 3.0 for MS-DOS 
Licence Pack** 

From Version: 1.0 - 2.0 for MS-DOS 
Part number for MS-DOS: 0704099-300A (MLP) 
Upgrade Price: $85 

Communique Price: $55 


LANGUAGES 


Fortran 5.1 

Part numbers: 

Upgrade Price: 
Communique Price: 

Fortran Powerstation 

Part numbers: 

Upgrade Price: 
Communique Price: 

Macro Assembler 6.1 

Part numbers: 

Upgrade Price: 
Communique Price: 

Test 3.0 for Windows 
Part number: 

Upgrade Price: 
Communique Price: 


005-045-510A 
005-044-51 0AB 
$185 
$155 


250-051-I00A 
250-050-1 00AB 
$470 
$440 


016-051-61IA 
016-044-61 IAB 
$155 
$125 


163-054-300A 

$459 

$429 


Visual Basic 1.0 for MS-DOS 
Professional Edition 


Part numbers: 

Upgrade Price: 
Communique Price: 


203-095-100A 
203-099-1 00AB 
$355 
$325 


Visual Basic 1.0 for MS-DOS 
Standard Edition 

Part numbers: 046-095-100A 

046-099-1 00AB 

Upgrade Price: $209 

Communique Price: $179 

Visual Basic 3.0 for Windows 
Standard Edition 

Part numbers: 046-051-300A 

046-050-300AB 

Upgrade Price: $129 

Communique Price: $99 

Visual Basic 3.0 for Windows 
Professional Edition with ODK 

Part numbers: 203-851-300A 

203-850-300AB 
203-052-300AB 

Upgrade Price: $520 

Communique Price: $490 

Visual C++ 2.0 for Windows 
Part numbers: 048-I56-025AB 

Upgrade Price: $379 

Communique Price: $349 


SWAPS 


Who says only people with Microsoft products 
can upgrade? You too can move up from your 
non-Microsoft product thanks to our 
competitive Trade-Ups. Simply find if your 
current product qualifies to be traded up and 
note the price. Then fill in the upgrade order 
form and send it with all of your original disks 
from your current product. It’s so very easy. 
Access 2.0 for Windows 
Upgrade from any competitive database with an 
RRP greater than $400. 

Part number: 077-051-207A 

Swap Price: $200 

Communique Price: $ 170 

Excel 5.0 

Upgrade from any competitive spreadsheet with an 
RRP greater than $400. 

Part number for Windows: 065-151 -130A 
Part number for Mac: 065-096-690A 

Swap Price: $200 

Communique Price: $170 

Office 4.2 

Upgrade from any competitive word-processing, 
business graphics, spreadsheet package with an RRP 
greater than $400, or any version of ClarisWorks 
(Mac only). 

Part number for Windows: 021 -051-463AA 
Part number for Mac: 021-096-420AA 

Swap Price: $545 

Communique Price: $515 

Office Professional 4.3 for Windows 
Upgrade from any competitive word-processing, 
business graphics, spreadsheet or database package 
with an RRP greater than $400. 

Part number: 269-051-437AA 

Swap Price: $660 

Communique Price: $630 


PowerPoint 4.0 for Windows 

Upgrade from any business graphics package with an 
RRP greater than $400. 

Part number: 079-051-428A 

Swap Price: $200 

Communique Price: $170 

Project 4.0 

Upgrade from any competitive project management 
package with an RRP greater than $400. 

Part number for Windows: 076-051-400A 
Part number for Mac: 076-096-400A 

Swap Price: $300 

Communique Price: $270 

Publisher 2.0 for Windows 
Upgrade from any competitive desktop publishing 
package with an RRP greater than $ 100. 

Part numbers: 164-051-200Z 

I64-050-200ZB 

Swap Price: $ 120 

Communique Price: $90 

Word 6.0 

Upgrade from any competitive word-processing 
package with an RRP greater than $400. 

Part numbers for Windows: 059-151 -601AA 
Part numbers for for Mac: 034-096-767AA 
Swap Price: $200 

Communique Price: $170 

Part numbers for MS-DOS: 034-095-600AA 
034-099-600 AAB 
Swap Price: $ 105 

Communique Price: $75 

Works 3.0 for Windows 
Upgrade from any competitive integrated package 
with an RRP greater than $ 100. 

Part numbers: 070-051-300AA 

070-050-300AAB 
Swap Price: $ 120 

Communique Price: $90 

Works 4.0 for Macintosh 
Upgrade from any competitive Macintosh integrated 
package with an RRP greater than $ 100. 

Part number: 070-096-400AA 

Swap Price: $ 120 

Communique Price: $90 


PRICES SUBJECT TO CHANGE 
WITHOUT NOTICE 

On products listed in the Communique 
upgrade pages. 

Includes Excel 5.0, PowerPoint 4.0 and a < 
of Word 6.0 for Windows. 

Licence Packs do not contain disks or 


Compliance checking: requires previous 


king: requires previous 


Compliance checking: requires any version 
of an Office application. 
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MICROSOFT 
SERVICES SALES 
INFORMATION 
CENTRE 


9.00am - 5.00pm (EST) 
Call (02) 870 2111 
Or for those outside 
Sydney 1-800 257 253 
The Sales Information Centre 
provides pre-sales product 
information, upgrade order 
services, and answers 
Communique enquiries and 
general enquiries. 


PRODUCT SUPPORT 


Product Support Services 
provides post-sales technical help 
in two categories. Please have 
your Communique number and 
PIN ready when you call. 
STANDARD SUPPORT 
- NO CHARGE 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 21 13 
(Sydney area) 
or 1-800 817 328 
(outside Sydney) 

If you have trouble installing 
Microsoft software (this does not 
apply to Business Systems 
products), or if you believe you’ve 
encountered a fault, then Standard 
Support is what you need. As a 
Communique member, you get 
direct access to our Support 
Analysts, who will do their best to 
solve your problem. This service 
is free of charge (except for the 
cost of the call). 

If any details listed here are 
incorrect, please write to: 
Communique Magazine 
94-96 Pacific Highway, 

St Leonards, NSW 2065 


PRIORITY SUPPORT 
8.00am - 8.00pm 
Monday - Friday (EST) 

Call (02) 870 2133 
(Sydney area) 
or 1-800 808 532 
(outside Sydney) 

If you would like assistance with 
how to use specific features of 
Microsoft software, then Priority 
Support can help. As a 
Communique member, you get 
priority access to our Support 
Analysts, who will do their best to 
assist you. This service is 
chargeable. Rates vary according 
to your Communique 
membership level and the 
category of the product for which 
you want help (see the description 
of Desktop and Professional 
products categories below). 

You must possess a valid Priority 
Support contract before a 
Support Analyst can handle your 
problem. 

DESKTOP & 

PROFESSIONAL 

SUPPORT 

Which support is right for you? 
Microsoft products attract 
different support charges 
depending on their category. 

The Desktop category includes 
all applications, non-server 
operating systems, and hardware 
- products typically used by 
individuals for their own purposes. 
Desktop products include Word, 
Excel, Office, PowerPoint, 
Publisher, Project, Access, all Fox 
products (including FoxPro and 
FoxBase), all Mail client products, 
all Home products (including 
Works, Money, Kids, Flight 
Simulator, all Multimedia titles, and 
all games), Windows, Windows 
for Workgroups, MS-DOS, the 
non-server components of all 


versions of Windows NT, and all 
hardware products (including the 
Microsoft Mouse and Windows 
Sound System). 

The Professional category 
includes all software development 
tools, networking, and systems 
products - products typically used 
by application developers and/or 
computing professionals to create 
software solutions. Professional 
products include all programming 
languages, all Microsoft SDKs and 
APIs, all other development tools 
(including Delta and the Microsoft 
Source Profiler), SQL Server, Lan 
Manager, all non-client Messaging 
products, all Gateways, and the 
server components of Windows 
NT Advanced Server/Windows 
NT Server. 

CONNECT 

BULLETIN BOARD 

Call 24 hours, 7 days a 

week (02) 878 5200. 

Microsoft’s self-help bulletin 
board, covers the range of 
Microsoft Desktop and 
Professional products, and lets you 
browse at leisure and download 
over a modem the information 
you need as you need it. This 
service is free of charge (except 
for the cost of the call). 



Communique members can dial 
(02) 611 4545 from Sydney, 

(03) 414 5280 from Melbourne 
or 1-800 065 630 from anywhere 
else in Australia to receive 
additional fact sheets on new 
products listed in Inside Info. 

The info on these pages 
changes each month. If you 
can’t find something please 
check your back issues. 


TRAINING 


Microsoft Institute of 
Advanced Software 
Technology 

Hands-on technical courses to 
help programmers take full 
advantage of the latest Microsoft 
systems software. 

9.00am - 5.00pm EST. Telephone 
(02) 870 2250 or fax (02) 870 2255. 

Microsoft Solution 
Providers Authorized 
Technical Education 
Centers 

♦ Aspect Computing - Sydney (02) 
957 3188 Melbourne (03) 818 0604 
Adelaide (08) 379 0466 Canberra 
(06) 247 7677 ♦ Auldhouse 
Computer Services - Chatswood 
(02) 415 3955 ♦ Citidata - Sydney 
(02) 906 1935 ♦ Datamatic - 
Sydney (02) 449 8133 or (02) 488 
9666 ♦ Digital Equipment Corp - 
Sydney (02) 561 5082 Melbourne 
(03) 275 3333 ♦ Dialog Pty Ltd - 
Brisbane (07) 368 2011 ♦ Edcom - 
Perth (09) 481 4140 ♦ Educom - 
Melbourne (03) 670 0388 Sydney 
(02) 957 1633 ♦ Hunter Institute of 
Technology - Newcastle (049) 237 
404 ♦ Imageword - Canberra (06) 
257 5045 ♦ InfoMat - Melbourne 
(03) 888 6399 ♦ The Quill Consult¬ 
ancy - Hobart (002) 238 277 

Microsoft Authorized 
Apple Macintosh 
Training Centers 

♦ Apple Centre - Alice Springs 
(089) 529 300 Danwin (089) 430 
649 Winnellie NT (089) 430 649 

♦ Apple Centre WA - Perth (09) 

221 4511 ♦ Choice Systems - 
North Sydney (02) 957 4314 

♦ CPM&S Group - Northwood 
(08) 362 4949 ♦ Forrest Training - 
Sydney (02) 262 2284 ♦ Logical 
Solutions Training Centre - Sydney 
(02) 367 8505 Deakin (06) 283 3244 
South Melbourne (03) 696 5608 
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Spring Hill (07) 832 3999 ♦ The 
Quill Consultancy - Hobart (002) 
238 277 ♦ The Training Group 
NSW - Waratah (049) 672 777 

Microsoft Solution 
Providers Authorized 
Training Centers 
ACT - ♦ Citidata - Deakin (06) 
285 3902 ♦ Ferntree Computers - 
Canberra (06) 248 8488 

♦ ImageWord - Campbell (06) 257 
5045 ♦ MTE - Canberra (06) 247 
6333 ♦ Wizard Computer Training 

- Canberra (06) 275 0730 

NSW - 4 ACCS Australian Centre 
for Computer Science - North 
Sydney (02) 957 4244 ♦ Applied 
Functional Training - St Leonards 
(02) 906 3773 ♦ Aspect Computing 

- North Sydney (02) 957 3188 

♦ Bolstler Fahey - North Sydney 
(02) 954 5755 4 Citidata - St 
Leonards (02) 906 1935 ♦ Drake 
Training - Sydney (02) 247 7768 
North Sydney (02) 929 0100 
Parramatta (02) 891 1022 ♦ Educom 

- North Sydney (02) 957 5833 

♦ Ferntree Computers - Sydney (02) 
931 1600 ♦ ICOM Solutions - 
Sydney (02) 261 2499 Parramatta 
(02) 891 4277 ♦ Integrated Business 

- Sydney (02) 233 4000 Caringbah 
(02) 526 2455 ♦ MTE - Sydney (02) 
261 5555 Parramatta (02) 891 3344 

♦ Network Logic - Sydney (02) 233 
7500 4 Poliak Partners - Sydney 1-800 
227 440 Parramatta (02) 687 1977 

♦ The Training Group - Newcastle 
(049) 67 2777 

SA - 4 Aspect Computing - 
Adelaide (08) 379 0466 ♦ CitiSoft - 
Parkside (08) 373 5000 

♦ Computer Management Centre - 
Adelaide (08) 223 0600 ♦ Drake 
Training - Adelaide (08) 212 4141 

♦ Ferntree Computers - Eastwood 
(08) 373 0454 ♦ MTE - Adelaide 
(08) 231 3048 4 The Learning 
Laboratory - Kent Town (08) 

362 4211 


Qld - ♦ Drake Training - Brisbane 
(07) 229 3827 4- Ferntree 
Computers - Milton (07) 236 1114 

♦ Insight Training - Spring Hill (07) 
839 8244 4 MTE - Brisbane (07) 

221 3611 

Vic - ♦ Business Resolutions - 
Melbourne (03) 650 4644 ♦ Drake 
Training - Melbourne (03) 650 5277 

♦ Educom - Melbourne (03) 

670 0388 ♦ Ferntree Computers - 
Melbourne (03) 622 8000 ♦ Infomat 
Australia - Canterbury (03) 888 6399 

♦ MTE Melbourne - (03) 629 581 I 

♦ Ong Training - Melbourne (03) 
529 8522 4 Poliak Partners - 
Melbourne (03) 629 2977 

♦ Technisearch Ltd - Melbourne 
(03)660 5100 

WA - 4 Australian Training 
Institutes - West Perth (09) 322 6150 

♦ Drake Training - Perth (09) 

321 9911 ♦ Edcom - West Perth 
(09) 481 4140 ♦ Ferntree Computers 

- West Perth (09) 322 2730 4 MTE 

- Perth (09) 324 1142 

Tas - 4 NDA Computing - Hobart 
(002) 242 660 Launceston (003) 344 
910 4 The Quill Consultancy - 
Hobart (002) 238 277 


USER GROUPS 


ACT - 4 LAN Manager User 
Group - Canberra (06) 267 6159 
4 PC Users Group - Canberra (06) 
239 6511 

NSW - 4 Apple and Macintosh 
Users Groups - Sydney (02) 

476 5792 4 Australian Windows 
Networking User Group - Sydney 
(02) 390 6299 4 C Languages Users 
& Enthusiasts Society (CLUES) - 
Sydney (018) 614 227 4 Central 
Coast PC User Group - (043) 322 
800 4 Club Mac Inc - Sydney (02) 
552 4 1 26 or (043) 293 192 4 Fox 
User Group - Sydney (02) 746 9500 
4 Programming S.I.G. (SPCUG) - 
Sydney (02) 599 1919 


4 Microsoft Access User Group 
(Advanced) Sydney (02) 451 4348 - 
Microsoft Access User Group - 
Parramatta (02) 891 1022-Nth 
Sydney (02) 929 0100 - Microsoft 
SQL Server User Group (02) 

888 9900 - Sydney Windows User 
Group (Excel and Word) (02) 

415 2420 - Sydney PC Users Group 
- Main Meeting and Windows SIG 
(02) 972 2133-Sydney PC User 
Group - Visual Basic SIG (02) 

971 6761 - Visual Basic Users 
Group (02) 877 7225 
Vic - 4 Access (Database) S.I.G. 
Melbourne - Melbourne (03) 

883 4382 4 FoxPro: The Melbourne 
Developer’s network - Melbourne 
(03) 623 7668 4 Melbourne Access 
Users Group (03) 532 0684 
4 Melbourne PC User Groups (03) 
699 6222 4 Microsoft Office Users 
Group (03) 867 4844 4 Retired and 
Interested Persons Melbourne (03) 
803 6229 4 Victorian Mac Users 
Group - Melbourne (03) 654 7322 
4 Visual Basic Users Group (03) 

878 3451 

Qld - 4 Apple-Q Inc - Brisbane 
(07) 878 2834 (after 7pm) 

4 Brisbug PC Users Group Inc (07) 
201 5005 4 Logan City PC User 
Group - Qld (07) 208 2332 4 Pine 
Rivers IBM Compatible Computer 
Club (07) 881 1553 4 Visual Basic 
Users Group (07) 835 5610 
4 Windows Pacific (formerly 
Brisbane Windows User Group) 
(07)899 1956 

WA - 4 Computer Club of WA 
[Inc] (09) 332 6374 4 Perth FoxPro 
User Group (09) 420 2923 4 Perth 
PC User Group (09) 328 3328 
4 Perth Windows User Group 
(09) 386 6677 

SA - 4 Adelaide Access for Users 
Group (08) 287 1470 4 Adelaide 
PC Users Group (08) 479 219 
4 Adelaide Micro Users Group 
Incorporated (08) 384 3027 
4 South Australian PC Users 
Group (08) 341 6400 4 Visual Basic 
Users Group (08) 223 7932 



Microsoft TechNet is designed 
for technical professionals who 
support and train users, 
administer databases or networks, 
integrate products and platforms, 
or evaluate and specify new 
products and solutions. Microsoft 
TechNet is the leading resource 
for fast, complete answers to 
technical questions on Microsoft 
desktop and system products. 
Updated monthly on CD-ROM, it 
provides the most complete 
collection of technical information 
on Microsoft products anywhere. 
Special discounts on subscription 
are available to Communique 
Care and Communique Pro 
members. 

For more details phone: (02) 
870 2111 or 1-800 257 253 
outside Sydney. 


THE MICROSOFT 
FEEDBACK LINE 


If you’ve ever wanted to get 
something off your chest the 
Microsoft Feedback Line is a 
recorded message service that 
allows you to leave comments and 
feedback on the Communique 
program and services. The service 
is available 24 hours, 7 days a 
week. Your comments are 
recorded and channelled 
appropriately. An option is 
available for you to request 
Microsoft follow-up, however, if 
the matter is urgent we suggest 
you phone the Microsoft Sales 
Information Centre directly. 

Feedback Line phone number: 
(03) 414 5214 or 1-800 654 100 if 
outside Melbourne. 
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Who’s the super geek 


COMMUNIQUE 


competition? 

Here at the Communique head office we are unashamed techo 
geeks, but, are our readers? Please let us know. 

So don the thick-rimmed glasses, slop an obscene amount of 
Brylcreem on your noggin, and fill out this quiz post-haste and 
hastily post it to the “It’s all Geek to me Quiz”, 94-96 Pacific 
Hwy, St Leonards, NSW 2065. There’s no prize for filling in the 
quiz, just the hope that by receiving your quiz and your answer 
to our question below we’ll all understand each other a little 
better (Oh, I feel warm and fuzzy now- Ed). 

1 Is fuzzy logic... 

a drinking yourself into a stupor then having a Berocca 
before night, nights? 

b. bad reception when viewing TV trivia game shows? 

c. something the Americans invented but the Japanese make 
money from? 

2 A ftiend invites you to surf the net, do you.. 
a drop your daks and don your wetsuit? 

b. make a dash for the nearest ‘how to’ book? 

c. whip out the list of your favourite Internet spots (you 
always keep it handy for just such an occasion)? 

3 Complete this sentence: “I’d rather be... 
a sailing. 

b. playing Doom. 

c. reformatting the ol’ hard drive. 

4 When walking past a computer store, do you... 
a keep walking? 

b. compare prices with the computer store you’ve just come 
from? 

c. drool uncontrollably? 

5 How often do you consult your software manual? 
a What’s that? 

b. Every now and then. 

c. Never, there is such a thing as pride you know! 

6 What features of your computer do you like most? 
a the off button. 

b. your extensive collection of wacky screen savers. 

c. you can’t decide between the massive hard drive, CD-ROM 
or the ergonomically shaped keyboard (but you do know 
it’s love). 

7 After reading Communique do you... 
a feel totally confused? 

b. feel warm, fuzzy and knowledgeable about technology? 

c. mutter under your breath ‘what a load of old bollocks’? 
Score one point for each question you answered with ‘a’, two 
points for ‘b’ and three points for ‘c’. Add up your total to find 
out if you’re a techo geek. 

How you scored: 

Below 9: You’re so techo-illiterate you could be editor of 
Communique. 

10-13: Technophobe. You get your daily dose of technological 
interaction by selecting the start button on the microwave. 

14-17: Mildly geekish. You have a fair idea about technology, but 
life goes on. 

Above 18: Congratulations! You are a Techo geek. You think 
binary would make a good conversational language. 

Bonus survey-type question 

Fill in the following in 5.78 words or less: “I’m a super geek 


Communique Crossword Competition No. 3 

Against all expectations the Communique Crossword has indeed become 
popular. Our cryptic clues contain either a synonym and a word play or 
two synonyms; other clues are pure teasers. To enter and have the chance 
to win a copy of Microsoft’s Space Simulator send us your completed 
crossword (one entry per person only, please! - photocopies accepted) by 
June 30, 1995 to “June Communique Crossword Competition”, 94-96 
Pacific Hwy, St Leonards, NSW 2065. 



I. Dramatist explodes at reviewer crit [8,6] 

8. You dreamt alien was ready for payment. [7] 

9. PC trail leads to a collection of pictures! [4,3] 

10. Afterwards I see a smoother meaning’s hidden. [6] 

13. Audience twigs at the gloomy river. [4] 

14. In one sense, tell it’s inside Microsoft technology. [12] 

16. Hard-hearted, filthy lucre. [5] 

18. Never see much back chat mingling and mixing. [3] 

19. Why IT men generate hostility. [6] 

22. Duller figure. [6] 

25. Flying mammal club. [3] 

26. Flat dinner occasion. [5] 

27. He conducts a German composition. [7] 

28. School girl with magic view and zero thorny 
puzzles. [7,3] 

29. Eavesdropper’s over-used to caution! [4] 

Down 

1. Official anouncement within our grasp! [10] 

2. As a guest I’m at ease revealing my first opinion. [8] 

3. The French right tribe truly is frightening. [8] 

4. Recreation divides OK with this colourful frisbee. [5,4] 

5. Memorial of a singles only circle disintegrated. [5] 

6. Tie up a gorilla after dinner. [4] 

7. Overheard a forged scheme. [4] 

11. Perfect one transaction. [5] 

12. Hysterical, T Rex ran loops endlessly around a knowledge gadget! [II] 

13. Resume with no repetitiousness excites the blood. [5] 

15. Dazzling Saint Cherub - the songwriter! [8] 

17. Protector means you fifty are blame free. [8] 

20. Said to be a more substantial heavenly event. [6] 

21. Public transport from the mart - all the way back! [4] 

23. Anxious yeoman short of one coin? [5] 

24. Perform the first part, for example, inside a trash can? [5] 

25. Courageous to have set the ball rolling, it’s said. [4] 
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new- urses 


"DRAKE 

TRAINING 

THIS MONTH 


MICROSOFT* OFFICE 4.2 FOR WINDOWS® 

This half day course provides an overview of Office and 
introduces procedures for integrating Excel, Word and 
PowerPoint using the Microsoft Office Manager. In this course 
participants will get started with Office, customise the Office 
Manager and use Object Linking and Embedding (OLE) to 
integrate data between Excel, Word and PowerPoint. 

MICROSOFT EXCEL 5.0 FOR WINDOWS 

"Database Management and Analysis" 

This one day course introduces the advanced features of 
Excel as they are used in creating, managing and analysing 
databases and lists. Participants will work with databases, sort 
data, create data series, use filters and database functions, work 
with pivot tables, use advanced data analysis features, what-if 
scenarios, automatic subtotals and the AutoFormat feature, 
import data and create reports. 

MICROSOFT WORD 6.0 FOR WINDOWS: 

"Forms and Mail Merge" 

This one day course presents the Forms and Mail Merge 
features of Word. In the form lessons, participants create 
Templates, Help Messages, apply format enhancements, and 
protect the template. In the Mail Merge lessons, participants 
create and modify data source files and main documents. 
Participants also insert and define fields and set query options 
for sorting and filtering records. 


Please quote your Communique 
membership number to receive 
your 20% discount. 

MELBOURNE 


Brooke or Kos 

245 0444 

SYDNEY 

Helen 

247 7768 

NORTH SYDNEY 

Janneka 

929 0100 

PARRAMATTA 

Irene 

891 1022 

ADELAIDE 

Ruth 

212 4141 

PERTH 

Jodie 

321 2600 

BRISBANE 

Sharyn 

229 3827 


Microsoft 


Authorised Training Centre 
Applications 


DRAKE 

TRAINING 









No matter what your needs or your budget. 
NetComm has the right modem for you. Whether 
you're after network managed rack modems 
or a card modem for your laptop or PC. look no 
further than NetComm. Australia's leading 
modem manufacturer. Our range includes: 
SmartModem M34F: The world's most powerful 
data/fax modem for use in business. Fully V.34 


compliant 28.800bps with a 16-bit processor for 
performance and throughput. RRP $799. 
SmartModem V8: A 14.400bps data/fax modem 
that also includes voice capabilities to turn 
your PC and modem into an "Electronic Secretary" 
RRP $599. 

AutoModem E34F: The ideal 28.800 bps high¬ 
speed data/fax modem for small business 


and use around the office. RRP $599. 
AutoMod em E7F: A superb 14.400bps modem for 
use at home or school. RRP $349. 

CardModem V.34 : A high speed 28.800bps PCMCIA 
modem for the travelling professional. RRP $699. 





